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Introduction
Why entrepreneurship?
Although definitions of entrepreneurship vary they all share a set of key concepts and notions. They indicate 
that entrepreneurial competencies are ‘democratic’ as they are available to everyone and thus can be acquired 
and developed in the educational process. Indeed alongside more technical qualities, entrepreneurial mindset 
involves such transversal competencies such as seeing the big picture, being creative and innovative, taking 
initiative and risk, being versatile and agile, which can be excelled at school, university and executive business 
school levels.

An individual with high entrepreneurial skills may instigate change in his/her environment and contribute to the 
economic growth and to the development of the community. Those with particularly strong entrepreneurial pre-
dispositions can influence the economy and the social wellbeing on a global scale. These entrepreneurs become 
pioneers of new ideas, breakthrough innovations, or business models that change the world we live in... and thus 
affect the lives of us all.

This is exactly why entrepreneurship education should involve a carefully designed and nurtured learning journey 
throughout the entire educational process. This should be the case not only in primary, secondary schools or 
universities that prepare young people for independent life, but also in executive business schools that provide 
business education for management practitioners.

Is entrepreneurship teaching present in our educational system? Are relevant, practical, and innovative entrepre-
neurship models promoted? Is entrepreneurship education conducted effectively? And if so, which best practic-
es applied in this domain by Polish universities and business schools are worth disseminating?

The intention of FORUM Association of Management Education was to look at the practical aspects of entrepre-
neurship education in Poland at the academic level, in post-master courses and MBA programmes. The initiative is 
part of a series of white paper projects conducted in EU countries under the auspices of EQUAL (European Quality 
Link), an international organisation bringing together business school associations, of which FORUM is a member.

When the report was nearing completion, a ‘black swan’ came to Poland and the world, namely the COVID-19 
pandemic. Today, as the situation hopefully improves, entrepreneurship education will be more important than 
ever. Entrepreneurial activity may be a remedy to the economic downturn and may provide a new stimulus to 
the local and global economy. Let us therefore take inspiration from the examples offered by the management 
education community in Poland. I firmly believe that this publication will offer a significant contribution to devel-
opment of education and entrepreneurship.

Andrzej Popadiuk 
President of FORUM



4

The concept behind the First  
Handbook of Best Practices  
in Entrepreneurship Education
The FORUM Association of Management Education has developed the First Handbook of Best Practices that 
presents curricula of the best Polish universities in the field of entrepreneurship education. The handbook hi-
ghlights activities and initiatives devoted to entrepreneurship undertaken by units providing education at under-
graduate, graduate, post-graduate, post-master and MBA levels.

The examples of activities undertaken by universities, presented in the publication, provide an overview of selec-
ted initiatives aimed at effective teaching of entrepreneurial thinking and shaping of entrepreneurial attitudes in 
future generations.

Why entrepreneurship?

This unique and prestigious initiative was implemented in Poland by FORUM and EQUAL – European Quality Link, 
an organisation that brings together leading international, regional, and national business school associations. 
The First Handbook of Best Practices in Entrepreneurship Education was inspired by a study carried out by EQUAL 
between 2017 and 2020, entitled ‘Entrepreneurship Education in Business Schools: Best practices and recom-
mendations’. The document is based on an analysis of entrepreneurship education that was conducted in three 
business schools: Asociación Española de Representantes de Escuelas de Negocios (EEDE) in Spain, the Charte-
red Association of Business Schools in the UK and Conference des Grandes Ecoles (CGE) in France.

In addition to presenting European best practices, the report offers recommendations for business schools to 
improve their entrepreneurship education. These include, among others, remarks on the need to strengthen awa-
reness of entrepreneurial attitudes among students. This is facilitated not only by special events and the involve-
ment of students in organising them, but also by entrepreneurial activities carried out within student associa-
tions. The document emphasises the value of the presence of entrepreneurs at universities and their contact with 
students. The EQUAL survey specifies the benefits of organising meetings with business practitioners, studying 
business cases and mentoring by experienced managers. Educational curricula should also lead to a shift in 
attitudes by building self-confidence and supporting students in overcoming the fear of failure. Finally, extensive 
references to the practice of entrepreneurship are required; these may include business simulations, workshops 
and the use of the knowledge and experience of entrepreneurs. Recommendations also include tightening coope-
ration between the business community and universities, e.g. by supporting entrepreneurs in seeking sources of 
financing for their projects.

Polish entrepreneurship education

Inspired by the publication of the reports by EQUAL, FORUM has investigated activities of Polish educational in-
stitutions in the area of entrepreneurship education. An invitation to present best practices in this area was sent 
to twenty Polish universities in the first months of 2020. The key to their selection was the presence of these 
universities in the Perspektywy.pl ranking of higher education institutions and FORUM MBA Programme Rating.
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Management departments of universities that conduct research on entrepreneurship have also been invited. 
Eventually, ten Polish universities shared their achievements in entrepreneurship education.

All individuals who represented universities, especially management faculties, were involved in the preparation of 
the materials, yet they admitted that is was not easy to choose the best examples of entrepreneurship education 
from an extensive spectrum of activities. This is good news as universities take great care to ensure that students 
can complement their academic knowledge by learning about the practical aspects of entrepreneurship. Only 
then is the formation of entrepreneurial competencies effective and most quickly put into action.

Some of the examples presented in this publication have already been implemented, some are still being used 
by lecturers and students. The collection of best practices in this document is not only aimed at inspiring various 
ways to complement entrepreneurship education but also the process of its improvement. Perhaps in the near 
future, entrepreneurship education and its practical forms will have to be implemented on a larger scale or as 
a compulsory part of the curriculum.

We hope this publication drives a broad discussion on the need for educating entrepreneurial attitudes in Poland. 
The global events of March 2020, namely the COVID-19 pandemic, highlight the responsibility of educational in-
stitutions for fostering entrepreneurship as an essential element of economic growth and enhancement business 
resilience against possible global disruptions.   

About FORUM Association of Management Education
FORUM Association of Management Education has operated for 27 years thanks to the initiative of its 19 founding 
members representing institutions active in the field of management development in Poland. The association’s 
mission is to support the development of managerial education in Poland by promoting high quality standards, 
disseminating world’s best solutions and assisting in establishing international cooperation. FORUM strives to be 
a representative of the interests of the Polish management education community. The association is a member 
of EQUAL – European Quality Link, a pan-European EFMD forum for quality assurance in management education 
in Europe and worldwide. FORUM accredits management training and programmes, and conducts the MBA Pro-
gramme Rating.

semforum.org.pl

About EQUAL – European Quality Link
The international management education association is a think-tank that works to ensure the highest standards 
of management education. It brings together major international business school organisations such as EFMD, 
CEEMAN, BMDA, CLADEA and national management education associations such as FORUM. EQUAL fosters 
continuous quality improvement by sharing information on best practices in business education and manage-
ment. The organisation promotes the cooperation of business schools, associations and organisations in order to 
exchange experiences and undertake joint activities in the field of management education.

equal.network

http://semforum.org.pl
http://semforum.org.pl
http://equal.network
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Entrepreneurship education in the future

There are several trends in entrepreneurship education that will become more pronounced in the future. Firstly, 
the growing interest in the topic of family entrepreneurship. Considering that the vast majority of enterprises 
operating in Poland are family businesses and many of them are approaching their first succession, it is impor-
tant to create an offer for future successors. This is a significant challenge, given that the younger generation 
is frequently uninterested at first in the succession of the family business. Secondly, the rapid development of 
technologies, among which Al and blockchain are considered to have the greatest potential for impact, is chan-
ging the terms on which businesses compete. Efficient operation under new conditions requires entrepreneurs 
not only to quickly adapt to the new reality, but above all to be able to recognise and use the innovative potential 
of these technologies. The third direction of changes is the growing interest in social entrepreneurship, which 
perceives entrepreneurship as a tool to solve social problems. More and more people are not only interested 
in sustainability and the positive impact of their business on the environment, but also in using their skills and 
commitment to help others.

Opportunities to develop entrepreneurial competences are now increasingly more abundant in Poland. Intere-
stingly, these opportunities are present at early stages of education, encompassing not only college and high 
school students, but increasingly often preschool children. This obviously has an influence on shaping entre-
preneurial attitudes and the ability to identify market opportunities, which lies at the heart of the entrepreneurial 
process. The results of the Global Entrepreneurship Monitor report (GEM, 2019) indicate that 69% of adult Po-
les recognise market opportunities emerging in their environment and 86% see starting their own business as 
a good career path. It should be noted that the latter indicator is the highest among European Union countries.

Svetlana Gudkova, PhD
Department of Management,  
Head of Entrepreneurship Programme
Kozminski University
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Factors conducive to the development  
of entrepreneurship education 

Let me begin by emphasising that I consider it very necessary to collect and disseminate knowledge about the 
best educational practices in the field of entrepreneurship, and therefore I am glad that this publication has been 
produced. Some higher education institutions in Poland practice entrepreneurship education at a world-class 
level, mostly thanks to the passion and commitment of excellent teachers. However, my general view of the con-
dition of entrepreneurship education at Polish universities is much less positive.

First, it should be noted that the vast majority of cases discussed in this publication come from business or 
economics schools. Meanwhile, it is technical, medical and natural science universities that educate specialists 
whose knowledge and ideas we would like to transfer to the economy so that Poland eventually becomes innova-
tive. Already in 2008, the European Commission called for focusing efforts towards innovation. I had the honour 
to participate in the SEIPA programme for several years, which was initiated and implemented by Professor Jerzy 
Cieślik from Kozminski University, building a nationwide network of lecturers of innovative entrepreneurship at 
non-economics universities.

Second, specialisation in entrepreneurship education is not seen as a research direction that guarantees a fa-
st-paced academic career. Professor Andreas Kuckertz from the University of Hohenheim researched this topic 
twice by conducting a simple survey among the most cited scientists who specialise in entrepreneurship. They 
agreed each time that entrepreneurship education is critical to business and the economy, but at the same time, 
they would not recommend it to someone pursuing an academic career. This means that a critical component of 
the business ecosystem is at risk of being neglected due to its low attractiveness to scholars. Under Polish con-
ditions, a large-scale reactivation of the excellent ‘500 Innovators’ programme could provide a strong impulse for 
a positive change in this respect.

Agnieszka Skala, PhD.
Professor at Warsaw University of Technology
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In my opinion, three main factors could yield good results from the development of entrepreneurship education 
at university level:

The first factor of successful entrepreneurship education is the teachers conducting the classes. They are the 
ones who need attention and support first and foremost. I have not noticed any of this type of systematic initiati-
ves in Poland since the aforementioned SEIPA programme, which makes valuable and relevant educational initia-
tives at Polish universities rather incidental and local, and the exchange of knowledge and experience insufficient 
or non-existent at all. Two very good conferences organised once a year by Cracow University of Economics 
(including the Entrepreneurship Teachers Convention) and the Jesuit University Ignatianum, as well as the annual 
Convention of Entrepreneurship Departments, are still not enough in this field.

The second success factor is to clearly focus educational efforts on building innovative, ambitious and dynamic 
entrepreneurship – not just any entrepreneurship. Research has shown that students educated in this field are 
not only more likely to set up their own businesses (not at all immediately after graduation, many studies indicate 
five to ten years of prior work experience, which certainly works in favour of the survival and success rates of 
these ventures), but also significantly more likely than others to find employment in high-growing companies or to 
complete important, innovative projects within large organisations (intrapreneurship). Innovative and ambitious 
entrepreneurship is the part of business activity which has a more than proportionately positive impact on eco-
nomic and social development in relation to its small size. This impact manifests through the commercialisation 
of scientific achievements, the generation of financial surpluses and tax revenues, and the creation of new, susta-
inable, quality jobs.

The third success factor is an internal ecosystem of entrepreneurship or a strong link between academic entre-
preneurship education and the non-academic ecosystem. There is no point in reinventing the wheel by focusing 
on creating and expanding incubators, accelerators, consultancy and other elements of the ecosystem inside the 
university, when these organisations are already operating successfully just outside its walls. This is where we 
come back to the lecturers, because they tend to be the students’ first link with business environment institutions. 
At the same time, penetrating such an ecosystem is time-consuming and rarely provides ‘points’ for a scholar’s 
rating, even in the didactic field, which following the last reform, has been treated as clearly secondary after all.

It is not easy to address the topic of entrepreneurship education in the context of a global pandemic. One of the 
world’s top start-up accelerators, Y Combinator, publishes an annual list of around twenty topic areas that experts 
consider most promising for creating new and innovative solutions. One of them is invariably education. Promi-
nent experts say that ‘if we can fix education, we will accomplish all the other items on this list’. I think that the pan-
demic situation has made many people, not just in Poland, aware of the importance of education, also in terms 
of acquiring the ability to respond to changes flexibly. What I mean is an education that not only provides people 
with knowledge, but also opens them up to different opportunities, teaches them to see unobvious chances, gives 
them skills and tools that are useful in many situations and makes them aware of the importance of relationships 
and how to build them successfully. And that’s what entrepreneurship education is all about.
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Academic entrepreneurship as a basis  
for university development in Poland

The 2019 European Innovation Scoreboard report provides a comparative assessment of the research and 
innovation performance of the 28 European Union Member States. As a so-called moderate innovator, Poland 
was classified fourth, but counting from the end. We only managed to come before three countries, namely 
Croatia, Romania and Bulgaria. At the top of this ranking are Scandinavian countries, i.e. Sweden, Finland, 
Denmark. Many other countries are ahead of us, including our neighbours Germany, the Czech Republic and 
Slovakia. Polish enterprises rarely use scientific research data or implement technical and social innovations in 
order to gain a competitive advantage on the market.

According to OECD experts, compared to other European Union countries, the Polish economy is still classified 
as an efficiency-driven economy. If we want to build an innovation-driven economy, we need to start transfor-
ming universities into modern organisations where research and development and the latest knowledge are 
the sources of start-ups, spin-offs and spin-outs; where creative employees develop their ideas and products 
in business incubators, while students and doctoral candidates study not only maths, physics, chemistry or 
biology, but also entrepreneurship. It is academic entrepreneurship that underpins the development of the mo-
dern university. Furthermore, an enterprising university is the driving force for the development of an innovative 
economy and social prosperity in the twenty-first century (Table 1). Let us transform our organisations into 
enterprising universities.

Jan Skonieczny, PhD, Eng
Wroclaw University of Science and Technology



Type of economy Factor-driven  
economy

Efficiency-driven  
economy

Innovation-driven  
economy

Characteristics  
of the economy

Competitive advantage 
is based on unskilled 
labour or natural 
resources; mainly 
basic products are 
manufactured

Efficiency in the 
manufacture of 
standard products 
becomes a major 
source of competitive 
advantage

Manufacturing of new 
innovative products; 
development is 
based on innovative 
knowledge, employee 
skills and breakthrough 
technologies

Basis for economic 
development

Agriculture, raw 
materials industry

Industry and services Knowledge, innovation, 
intellectual property

Type of university Enlightenment 
university

Humboldtian university Enterprising university

Purpose  
of the university

Teaching Teaching and scientific 
research

Teaching, 
scientific research, 
commercialisation 
of research results 
and protection of 
intellectual property

Teaching Academic teachers Academic teachers  
and researchers

Academic teachers, 
researchers and 
entrepreneurs

University outreach Local National Global
Language  
of instruction

National language National languages  
and English

English as well as 
national and local 
languages

Organisational structu-
re of the university

Fraternities, faculties Monodisciplinary 
faculties

Academic sections, 
interdisciplinary 
departments

University governance Rector, chancellor Rector, researchers  
and administrative staff

Rector, specialised 
managerial staff, 
scientist–authors

EXPERT COMMENTARY
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Best practices in  
entrepreneurship education

Kozminski University
Warsaw

Interviews with entrepreneurs as a tool used  
to introduce students to business

Objective: to shape an entrepreneurial attitude.

A student’s interview with an entrepreneur is a very effective tool for teaching entrepreneurship. Such an experien-
ce may not only influence the development of an entrepreneurial attitude, but also encourage students to cultivate 
their own motivation to set up a business and the need to constantly improve their competences. Moreover, it is 
a very popular tool: students are keen to use it and they are emotionally involved, which also positively influences 
the outcome.

Students interview an entrepreneur of their own choosing.

The interviewee must only meet two criteria: have a history of at least one year as an entrepreneur and have at 
least two employees. The interview begins by establishing the origin of the business concept and determining 
precisely what made the entrepreneur choose such a path (childhood dream, grandparents, observation of the 
environment). In addition, students ask interviewees about success factors that emerged at different stages of 
the company’s development, e.g. networking, access to consultancy institutions, etc.

Great value lies in the interaction between the younger and the older generations, getting to know their long-la-
sting experiences, stories of success and failures.
The opportunity to conduct insightful observations, sometimes to even see the ‘behind the scenes’ of the compa-
ny and interact with the community is priceless, and therefore it becomes natural for the student to analyse, draw 
conclusions and form their own opinion.

In doing so, students develop entrepreneurial competencies at three levels, namely knowledge, skills and atti-
tudes. One of the most difficult processes that may occur when working with an entrepreneur is changing the 
student’s attitude towards starting an own business.

Common perceptions about entrepreneurship are shaped by the media and filmmakers. The most common mi-
sperceptions include, for example, the belief in the lack of honesty in business, mob-like relations, inheritance of 
companies or the belief that one must be born an entrepreneur; that is, to have the necessary set of qualities to be 
in business. People are generally inclined to communicate only success, frequently without disclosing the asso-
ciated costs. This too may contribute to the false image of entrepreneurship.
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The interview provides an opportunity to verify the students’ knowledge of the real-life experiences of entrepre-
neurs. Even at the stage of selecting the entrepreneur to be interviewed, the student may choose the area of en-
trepreneurship that is of interest. Then they must develop a script for the interview based on prepared questions. 
Finally, the student initiates implementation, conducts the interview and collects relevant materials. The following 
stages include analysis of the collected content, preparation of the report and the development and presentation 
of the study results in front of the group.

An important part of shaping an entrepreneurial attitude with the use of the tool described above is to have a the-
sis to accompany the entire task. This could be a question about the factors that made the entrepreneur success-
ful. It is also interesting to analyse crisis situations and failures but only if they can be a source of experience and 
knowledge that entrepreneurs are willing to share.

Conducting an interview is an example of confronting academic knowledge with practice. It demonstrates that 
the two kinds of cognition are complementary. While the knowledge shared by lecturers comes from research, 
students get a proof of its validity. Conducting interviews makes students change their perspective and want to 
start their own businesses. Some interviews even brought quite unexpected situations when students even wan-
ted to buy businesses from the entrepreneurs they interviewed.

Warsaw – the Capital of Ambitious Business
The project was jointly implemented with the Capital City of Warsaw between 2009 and 2011

Objective: to increase the number of entrepreneurs and self-employed individuals in the area of the Capital 
City of Warsaw, the selection of the best business ideas and technical and financial support for their authors.

The project implemented included two modules. The first one, which involved the University, was related to tra-
ining and subject-matter preparation for project participants. Future entrepreneurs who wanted to start their own 
businesses in Warsaw participated in workshops and consultations, in the form of both personal tutoring as well 
as group classes.

The classes equipped participants with the necessary knowledge, stimulating their creativity and shaping an inno-
vative attitude. At the same time, the participants planned the dynamics of their own business activity, identified 
ways to promote it and performed SWOT analyses.

The module implemented by Warsaw City Hall focused on the promotion of self-employment in terms of its area 
of activity and the provision of free information on starting an own business and an interest in an entrepreneurial 
attitude. The module included two promotional campaigns, limited to the city area.

There were 2,753 questionnaires recorded in the recruitment process. A total of 357 people benefited from tra-
ining on setting up and running a business. Together with start-up aid of up to PLN 40,000, the authors of the 72 
best business ideas received additional support of PLN 1,100 for 6 or 12 months. In addition to financial aid, the 
winning participants could count on the assistance of consultants.

Moreover, as far as the soft areas of the project are concerned, the University highlighted the following data: 30% 
increase in motivation for undertaking independent business activities, 35% increase in the ability to predict the 
results of an own business activity, 83% increase in entrepreneurship knowledge and 83% more knowledge of 
formal and legal procedures for setting up a business (source: Final report from the evaluation of the project ‘War-
saw – the Capital of Ambitious Business’).

Education for entrepreneurship development
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Other examples of best practices implemented  
by Kozminski University

  Family Business Development – a class for students aimed at analysing a family business and creating 
a development plan. It is a form of consulting project that aims to raise awareness about entrepreneurial 
attitudes and present solutions that help solve the problems of family businesses.

  Entrepreneurship Development Centre activities for university students, including the organisation of 
a competition for the best business idea.

  Entrepreneurship in creative sectors – organisation of workshops and consultations for artists, aimed at 
providing them with subject-matter support in establishing and promoting their own business.

  Workshops to activate entrepreneurial attitudes in people over 50. The workshop was successful in that 
a significant number of participants went on to set up their own businesses.

  Social entrepreneurship – in response to the interests of students, time was allocated for an in-depth di-
scussion about social entrepreneurship. As a result, this type of entrepreneurship has become the subject 
of many bachelor theses.

  A competition for the best business plan for a social enterprise aimed at solving a social problem, but 
also making a profit to remain financially independent without subsidies.

About the school

Kozminski University in Warsaw is a non-public business school with full academic rights. It was founded in 1993. 
It offers undergraduate and graduate studies in economics and humanities, as well as a long-cycle master’s pro-
gramme in legal sciences.

The university offers studies in Management (in Polish and English), Virtual Environment Management, Mana-
gement – Sociology of Business and Media, Psychology in Management, Management of Logistics and Supply 
Chains, Finance and Accounting (in Polish and English), Economics, Law and Administration. Since academic 
year 2016/2017, the University has been running an elite double major programme in Law and Finance.

The school’s educational offer is complemented by numerous postgraduate studies, including MBA programmes 
and doctoral studies. The university also holds three major international accreditations: EQUIS, AMBA and the 
American accreditation of AACSB. Since 2009, Kozminski University has been included in the prestigious Finan-
cial Times Business School Rankings, competing with the best universities from around the world. It also ranks 
first among Polish non-public higher education institutions in educational rankings published by, among others, 
the Perspektywy monthly and the Wprost weekly.

www.kozminski.edu.pl

http://www.kozminski.edu.pl
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Gdansk Foundation  
for Management Development
Gdansk

Young Leader Academy
Objective: to widely offer education on entrepreneurship among people who have no experience in the field of 
management.

A series of free five-day training sessions aimed at improving leadership and business management skills for 
people working at foundations, associations and new companies who cannot afford to invest in commercial tra-
ining. Participants take part in workshops on project management, recruitment and selection, team communica-
tion, leadership, finance basics and hear business stories from entrepreneurs. Classes are taught by experienced 
trainers and business practitioners.

During the five-day Young Leader Academy, participants acquire knowledge and skills in areas  such as leadership, 
recruitment and selection of employees, team building and team leadership, project management and corporate 
finance. The workshop focuses on the development of practical leadership, managerial and management skills, 
and work on actual business cases.

Conferences and events
Objective: to familiarise students with entre-
preneurial attitudes and to disseminate practi-
cal knowledge in the field of management.

Sponsorship of and participation in events 
aimed at students and young entrepreneurs to 
present methods of effective management.

Agendas of conferences supported by GFKM 
include meetings with management experts 
and practitioners as well as workshops. Topics 
include aspects of project management and fi-
nancing, risk management, tools and techniqu-
es for project management, team leadership 
and crisis management.
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Business simulation games

Objective: learning to run a business in practice based on gamification – entrepreneurship education for se-
condary school students.

As part of Global Entrepreneurship Week, GFKM organises strategic business simulation game tournaments, 
prepared for sharing knowledge at a non-university level. Participation in a simulation game involves running a bu-
siness under certain conditions. Participants obtain an idea of what the work of a manager and leader involves 
and they discover and develop management competencies in practice.

Other examples of best practices pursued  
by Gdansk Foundation for Management Development

  Gdynia Business Plan Competition. The competition supports local entrepreneurship and is targeted at 
young entrepreneurs wishing to start their own business, as well as those planning to expand their exi-
sting companies in new directions. GFKM is one of the sponsors of the competition’s prizes, including 
a place in postgraduate studies and the MBA programme.

  A learning path for start-ups. As part of the Executive MBA programme, GFKM offers a specialised path 
related to starting and running start-ups. It includes classes in which participants analyse the entire pro-
cess of creating and developing a start-up: from the initial concept through cooperation with investors to 
the transformation into a developed company.

  Organisation of open meetings in the MindHub series. The event features business practitioners, repre-
senting a variety of thematic areas. Individual meetings are devoted to topics such as business manage-
ment, venture capital, public relations and leadership.

  Student internships. Each year, GFKM organises internships for management students, during which they 
are involved in initiatives and projects implemented by GFKM.

  Active membership in organisations that support entrepreneurship: Pomeranian Employers, Business 
Centre Club, Gdansk Business Club.

About the school

Gdansk Foundation for Management Development (GFKM) is a business school that specialises in training and 
development projects for managers and employees of medium and large Polish and international companies. The 
school offers executive MBA programmes, corporate training, open training, postgraduate studies, coaching pro-
grammes and consulting projects. It carries out a number of non-profit activities aimed at young entrepreneurs as 
well as executives and management specialists.

www.gfkm.pl

http://www.gfkm.pl


16

Cracow School of Business CUE,  
Cracow University  
of Economics
Cracow

Organisation of classes, lectures and workshops  
for upper secondary school students as part  
of the Malopolska Education Cloud

Objective: to shape an entrepreneurial attitude among upper secondary school students and the innovative 
transfer of knowledge on entrepreneurship to the youngest generations.

‘Malopolska Education Cloud’ involves the transfer of knowledge with the use of information and telecommuni-
cation technologies to students in Malopolska. Cracow School of Business partnered the project and coordinated 
two subject areas: entrepreneurship and mathematics (with aspects of accounting).

Objective: to teach entrepreneurship in upper secondary schools.

The Malopolska Education Cloud project, which defines and implements a new model of teaching, is the result of 
partnership and cooperation between the Malopolska Province and Malopolska higher education institutions, as 
well as the authorities that run upper secondary schools (technical secondary schools and high schools).

The first multimedia academic classes within the pilot project were held on 17 October 2014 at Cracow University 
of Economics. Lectures on entrepreneurship and civil society were conducted by academic teachers using an 
innovative multimedia platform. Academic year 2019/2020 was the sixth edition of CSB CUE’s participation in the 
Malopolska Education Cloud project.

The university coordinates the project in two subject areas: entrepreneurship and mathematics (with aspects of 
accounting).

As part of the project in academic year 2017/2018, the following educational activities were carried out:

 Classes in entrepreneurship – 60 lessons;

 Entrepreneurship Science Club – 60 lessons;

 Weekend workshops in entrepreneurship – 40 lessons;

 Summer workshops in entrepreneurship – 25 lessons.

In academic year 2017/2018, two more CSB CUE classrooms were equipped with state-of-the-art multimedia 
equipment, which enables live transmission between the different units involved in the project. Good sound and 
image quality greatly facilitates communication among class participants. This is even more important as more 
and more upper secondary schools join the Malopolska Education Cloud project every year.
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Nearly PLN 60 million from the Regional Operational Programme for years 2014-2020 was earmarked by the 
local government of the Malopolskie Province for the purchase of multimedia equipment enabling the continu-
ation of the Malopolska Education Cloud, the only project of its kind in Europe. The project made it possible to 
create modern multimedia classrooms equipped, among others, with interactive whiteboards, mobile sets, wi-fi 
and videoconferencing equipment in Malopolska secondary schools, technical secondary schools, libraries and 
Malopolska Teacher Training Centres located in all of the region’s 22 districts. 

Students participate in academic classes (lectures, seminars, laboratory exercises and interest clubs) in 20 sub-
ject areas, including entrepreneurship.

Another step that improved collaboration between CSB CUE and the schools was the launch of the Malopolska 
Education Cloud web portal in academic year 2017/2018. Thanks to the platform, participating schools in the 
area can freely play video footage of online classes and science clubs. The portal also enables the download of 
class materials so that students can consolidate the knowledge acquired during the course. The university of-
fers online classes, interest clubs, weekend workshops, summer workshops in various fields and launches new 
subject areas taught by CSB CUE lecturers.

In academic year 2018/2019, the following educational activities were carried out in the field of entrepreneurship:

  Entrepreneurship classes – 60 lessons, attended by 9 schools, 172 students;

  Entrepreneurship Science Club – 60 lessons, attended by 6 schools, 35 students;

  Weekend workshops in entrepreneurship (6 weekends) – 80 lessons, attended by 183 students;

  Summer workshops in entrepreneurship (5 days of classes)  
– 50 lessons (2 groups), attended by 45 students.
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About the school

Cracow School of Business CUE is a specialised teaching unit of Cracow University of Economics, which has 
operated since 1991. The school is active in the area of teaching, including MBA studies, postgraduate studies, 
long and short-term courses as well as research, consulting and publishing activities. The school (operating as the 
School of Entrepreneurship and Management in years 1991-2002) cooperates extensively with local government 
units, enterprises, cultural centres and higher and post-secondary schools in Poland and abroad.

The school specialises in subject areas such as enterprise management (restructuring, organisation and manage-
ment, human resources management, change and development management in organisations, strategic analysis, 
corporate controlling, development of business plans, design and analysis of logistic systems, internal audit, desi-
gn of quality systems), structural funds (preparation of applications, management of structural funds both in en-
terprises and public finance entities) and management in public finance entities (local and regional development 
strategies, improvement of operational effectiveness, personnel management in public finance entities).

www.ksb.biz.pl
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In academic year 2019/2020, the following educational activities are carried out in the field of entrepreneurship:

 Online entrepreneurship classes – 60 lessons, attended by 9 schools, 156 students; 

 Entrepreneurship Science Club – 60 lessons, attended by 5 schools, 30 students;

  Weekend workshops in entrepreneurship – 60 students

By 1 February 2020, some 1,500 students from more than 30 upper secondary schools had participated in the 
Malopolska Education Cloud project.

https://www.ksb.biz.pl
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Warsaw University  
of Technology Business School
Warsaw

New Venture Project

The New Venture project is carried out in cooperation with MIT CEE Forum, one of the leading accelerators 
for technology start-ups at Massachusetts Institute of Technology (USA), the best technical university in the 
world.

Objective: start-up entrepreneurship education.

The purpose of the project aimed at Executive MBA students is to create a start-up from scratch. During workshops 
and tutoring sessions with practitioners, student teams go through the process of building a start-up: from cre-
ating an idea and a business model to acquiring customers, scaling the business and preparing a presentation for 
investors. The culmination of this start-up education is Pitch Competition, during which participants present their 
solutions, among others, to representatives of venture capital funds. The project enables students to experience 
being an entrepreneur and gives them an opportunity to create a company that has a real chance of entering the 
market.

The project is based on an efficient and effective methodology of the 24 steps of disciplined entrepreneurship 
developed by Professor Bill Aulet, Massachusetts Institute of Technology.

Individual tutoring/mentoring within projects  
and Talent Tree

Objective: to support entrepreneurship education through personal development.

The university offers students individual mentoring/tutoring by experienced business practitioners during their 
studies, as part of their projects and as part of their personal development after graduation. The goal is to provide 
the best possible support in learning and professional development. An individual approach provides measurable 
effects in the development of innovative solutions (implemented in companies) and the entrepreneurial initiatives 
of the school’s graduates (e.g. Luceos Smart, SmartCart, KIDSY, FixMix).

  Talent Tree – the project was created to support students and graduates of Warsaw University of Technology 
Business School in finding interesting career opportunities and making decisions regarding their career and 
development. It involves free career counselling services provided in cooperation with Career Angels, related 
to career path advice and improving an own profile (both in the form of working on a resume and own image 
in social media).
After registration, students and graduates of the school gain access to the ‘Professional Development Pro-
gramme for WUT BS Students and Graduates’. The programme is aimed at people who want to learn more 
about their professional predispositions: personality traits, competencies, motivation and professional deve-
lopment goals.
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  The Personal Development Programme, part of the EMBA, conducted by business mentors and coaches, is 
an 18-month, individual education pathway that comprises four parts:

  Get an Insight – access to our proprietary tool for diagnosing Key Leadership Competencies in a 360° model 
and other tests that diagnose behavioural styles in various contexts (e.g. teamwork, communication, conflict 
resolution).

  Define Your Development Goals – an opportunity to participate in individual development sessions where 
a personal coach/mentor supports the student in a critical analysis of feedback received and creating an 
individual development plan.

  Practice Efficient Interactions with Others – offers participation in a number of practical workshops that 
develop key managerial competencies such as cooperation, critical thinking, solving complex problems, en-
gaging and motivating employees, public speaking and negotiating.

  Prepare SMART Career Progression Plan – provides, as part of the Talent Tree programme, an opportunity to 
take part in a General lnterview at renowned recruitment companies and executive search agencies coope-
rating with the school; this enables students to verify their vision of career development against the actual 
needs of the job market.

Business consultancy
Objective: practical form of entrepreneurship education – solving actual problems of entrepreneurs through 
external consultations with MBA students and lecturers from WUT Business School.

The university offers entrepreneurs free consulting services, where Executive MBA students, under the guidance 
of experienced practitioners, solve a business problem of a specific company and deliver their analysis and pro-
totype solution in the form of a report and presentation. The offer is intended for companies of all sizes, at any 
stage of development (including start-ups). Such a consulting project involves experiential learning and offers an 
added value for companies that benefit from the advice of experienced managers. The methodology was created 
by Professor Alastair Nicholson (London Business School, Oxford Business School).

The project is carried out by consulting groups made of three to four students from the Executive MBA program-
me under the subject-matter supervision of academic teachers. On-site work on the project (data collection and 
analysis, meetings with management and staff, etc.) takes three days. The project ends with a presentation of the 
results to company representatives and tutors, and preparation of a comprehensive written report.
The projects implemented cover a wide range of business services, such as

  procedures for managing and streamlining the use of available resources;

  developing strategies to motivate employees;

  preparing the company to introduce new technologies and innovative solutions;  
analysis of business models;

  marketing strategy.

Dozens of companies have already taken advantage of this form of cooperation, including the most renowned 
ones, such as Adamed, BRE Bank, Cefarm SA, Helikon, Polish Chamber of Commerce, Polimex-Mostostal SA, 
Przewozy Regionalne, TUiR Warta SA, Wirtualna Polska SA or the National Museum in Warsaw.
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Other examples of best practices implemented  
by Warsaw University of Technology Business School

  Involvement of practitioners at every stage of study programmes. The school involves entrepreneurs at 
every stage of its programme portfolio: from developing curriculum content (in-depth interviews), through 
teaching/project management (lecturers, special guests, mentors), participation in examination committe-
es, to participation of entrepreneurs in the Business Advisory Board and the Curriculum Content Develop-
ment and Quality Assurance Committees. This guarantees access to the latest practical knowledge and 
contact with the current market environment.

  The primary form of teaching and testing of learning outcomes in the school’s programmes are projects 
commissioned by businesses and/or with entrepreneurs as mentors. The aim of introducing this form of 
teaching method is to transfer practical knowledge and skills based on solving actual business problems. 
As a result, students have a chance to easily verify the level of their knowledge and competencies, including 
those related to entrepreneurship.

  The school recognises the growing need to offer courses related to current challenges faced by business 
and which are not necessarily offered in the form of quite long (at least one-year) postgraduate studies. 
WUT Business School has been offering short courses for the pharmaceutical sector for many years, and 
they have been very successful. The advantage of these studies is their modular character, which makes 
it possible to complete the entire postgraduate programme, but spread over several years (a set of three 
courses). The school is also developing its portfolio of programmes related to digital transformation and 
renewable energy, as well as shorter forms of education – a three-month specialisation course on the 
application of artificial intelligence in business. The next step will be to offer courses in Industry 4.0 or IT 
solutions for HR departments. The school also offers a unique programme that combines the world of 
business with the world of Total Design Management.
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  In response to a competency gap among future engineers, Warsaw University of Technology Business 
School has created a course for students of Warsaw University of Technology, called Certificate in Busi-
ness for Engineers, which develops competencies in entrepreneurship and business. The course is finan-
ced from EU funds, which minimises barriers to entry. As part of the course, students participate in inte-
ractive activities conducted by world-class experienced lecturer–practitioners (who work with the School 
on MBA programmes) and develop a final project based on practical experience under the guidance of 
a lecturer from Oxford Saïd Business School.

  The business school cooperates with MIT CEE Forum (an entrepreneurship incubator and accelerator), 
the Netherlands-Polish Chamber of Commerce and Vital Voices (a foundation that supports women in 
business).

  The school provides education presenting different models of entrepreneurship in the context of starting 
an own business, creating a culture of innovation in existing companies and forming part of social initiati-
ves (Social Impact Lab – a project to create a prototype solution to a problem faced by NGOs).

About the school

Warsaw University of Technology Business School is one of the leading schools that promote managerial educa-
tion in Poland. It boasts more than 28 years of history of cooperation with prestigious founding universities: HEC 
Paris (first in the Financial Times, European Business School Ranking 2019), London Business School (second 
in the Financial Times, European Business School Ranking 2019) and the Norwegian School of Economics. The 
school’s mission is to educate responsible business leaders. It places particular emphasis on a set of practical 
skills, personal development and the understanding and adaptation of future technologies. Its team of lecturers 
includes distinguished scientists and practitioners.

Warsaw University of Technology Business School offers programmes such as Executive MBA, MBA Kaizen Indu-
stry 4.0, Digital Transformation, MBA Finance & Technology; postgraduate programmes: Academy of Leadership 
Psychology (under the supervision of Jacek Santorski), ACCA Postgraduate Studies in Accounting & Finance, Stra-
tegic Finance & Accounting preparing for ACCA Professional Level Exams, Clinical Research and Drug Develop-
ment, Renewable Energy for Business, Investment and Energy Market, Interdisciplinary Studies in Pharmaceutical 
Management, Marketing and Sales of Medicines, Training in Pharmacoeconomics and Total Design Management.

www.biznes.edu.pl

http://www.biznes.edu.pl
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University of Economics  
in Katowice
Katowice

Participation in the preparation and organisation  
of the Entrepreneurship Olympiad
Objectives: to foster student interest in entrepreneurship and build awareness of the role of an entrepreneurial 
attitude. To raise the profile of the school subject ‘Introduction to Entrepreneurship’ and to give entrepreneur-
ship a proper role in the education system.

The National Entrepreneurship Olympiad is a joint initiative of the Foundation for the Promotion and Accreditation 
of Economic Education and five major Polish economic universities: Warsaw School of Economics and the Uni-
versities of Economics in Katowice, Cracow, Poznan and Wroclaw. The Olympiad has been running for 15 years.

Since 2005, the University of Economics in Katowice has hosted the district stage of the Entrepreneurship Olym-
piad, one of the largest subject Olympiads in the country. The Olympiad is targeted at high school students who 
compete in entrepreneurial knowledge, solve tasks and prepare presentations related to planning and running 
a business. More than 2,000 pupils qualify to the district stage, 200 of these write the test and the best 50 pupils 
get to the task-based part. The finalists of the central stage of the Olympiad are offered open admission to the 
University of Economics in Katowice and many of them choose an entrepreneurial career later in life.

Methodology

The course of individual Olympiad stages is based on methods that test knowledge, skills and attitudes, as well 
as individual and group forms.

The type of methods used depends on the level of the Olympiad: the higher the level, the greater the focus on 
testing skills and attitudes.

Olympiad level 1 – school eliminations (one stage)
Stage 1 – QUIZ (individual work)

Olympiad level 2 – district eliminations (two stages):

Stage 1 – QUIZ (individual work)

Stage 2 – SITUATIONAL TASK with the defence of the solution before the Commission (group work)

Olympiad level 3 – central eliminations (three stages):

Stage 1 – QUIZ (individual work)

Stage 2 – ELEVATOR PITCH – presentations of ‘individual business concepts’ with questions asked by the Com-
mission (individual work)

Stage 3 – ‘Ten to One’ quiz (individual work in a group)
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The two stages of the second level (district eliminations) and the three stages of the third level (central elimina-
tions) of the Entrepreneurship Olympiad, which involves a test for the contestants in the first part and the second 
part based on methods related to entrepreneurial skills, attitudes and behaviours (a situational task, a presen-
tation in interaction with the Evaluating Commission), are aimed at ensuring a highly objective form of testing 
knowledge and enabling the commission to assess skills and attitudes.

Thematic areas

The thematic scope of the Olympiad is consistent with the core curriculum of ‘Introduction to Entrepreneurship’ 
and extended to cover issues related to the leading theme of the specific edition. The scope of themes includes 
a fixed section and a variable section connected with the specific annual theme of the Olympiad. The fixed thema-
tic section is the same for all editions of the Olympiad and includes the following areas resulting directly from the 
core curriculum of ‘Introduction to Entrepreneurship’:

 Market economy

 Financial market

 Labour market

 Enterprise

The variable thematic section is determined annually  
for every edition of the Olympiad and is related 
 to the issues connected with the theme  
of the specific edition.

Source: http://www.olimpiada.edu.pl/

Euroweek
Objective: to conduct research on entrepreneurship and to shape an entrepreneurial attitude among students.

Euroweek is an initiative of PRIME Networking, co-founded by the University of Economics. The network includes 
universities from 18 countries in Europe and the Americas. Within a given theme, international teams of students 
carry out research projects related to entrepreneurship under the supervision of lecturers. The students’ collabo-
ration, which lasts for several months, is culminated by a week-long conference during which the groups present 
the results of their research in a competitive process. The main goal of Euroweek is to enable students to operate 
in an international environment, and the research they undertake is used to find solutions to current problems.

Student work is performed in international teams of six, consisting of students from three countries (two students 
from each country). The project is launched in November and includes the preparation and completion of rese-
arch as well as a comparative analysis of the results from the three countries. On the basis of the data obtained, 
students prepare a strategic solution, an entrepreneurial idea, the introduction of a new product, etc. The teams 
present their projects during the International Week, held annually at one of the Prime network universities. A jury 
made up of academic teachers evaluates them and selects the best ones.

Example: International Business students won the first Euroweek 2017 award entitled ‘Creativity and Entrepre-
neurship: From Social to High Tech’. The winners prepared a project entitled ‘Crafting Design and Sustainability: 
Eco-decoration’. Their role was to prepare a business plan and a commercialisation strategy for the concept of 
making ornaments from recycled aluminium.

http://www.olimpiada.edu.pl/
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Other examples of best practices implemented  
by the University of Economics in Katowice

   Classes conducted by entrepreneurs and study visits (for MBA students)
These classes are taught by business owners who talk in a non-academic manner about the ins and outs of 
running their own business and warn students about important issues. Visits to companies and business 
incubators demonstrate entrepreneurship in action. The classes and visits take place as part of educational 
pathways related to entrepreneurship. On several occasions, it was possible to appoint an international jury 
comprising entrepreneurs from Poland and the USA who evaluated business plans prepared by students.

   Ad_Venture Entrepreneurship Club
A science club aimed at students wishing to expand their research in entrepreneurship. The club even ma-
naged to arrange three Polish-American Master’s Seminars, where Polish and American students presented 
their Master’s theses.

   Promotion of entrepreneurship in secondary schools
Meetings of academic teachers in charge of secondary schools with young people and conducting classes 
on entrepreneurship at schools. The University of Economics in Katowice offers high schools that apply, 
either patronage or a tutor who runs business training for a few semesters (organises and conducts lectures 
on entrepreneurship, visits by secondary school students to the university).

   Postgraduate studies supporting entrepreneurs
The university offers postgraduate studies in which 
entrepreneurs can broaden their knowledge in the 
functional aspects of business management (e.g. Ma-
nagement and Marketing in Business, International 
Managerial and Financial Studies or Project Manage-
ment). The university also offers ‘Entrepreneurship for 
Teachers’ courses aimed at education professionals 
who wish to retrain towards teaching entrepreneu-
rship. The programme includes a vast range of clas-
ses on current entrepreneurial topics and practical 
workshops.

   Corporate programmes
For students who prefer a corporate career, the uni-
versity has prepared programmes and short-term 
initiatives that make it easier to connect with employ-
ers. For employers, this is an easier form of recruit-
ment. Programmes include company days (IBM Day, 
Tenneco Day) as well as short-term workshops (e.g. 
Corporate Readiness Certificate), and paid 120-hour 
internships.

    Building relations with entrepreneurship  
support institutions
The University of Economics in Katowice is the only 
university in Poland, which together with the Polish 
Agency for Enterprise Development (PARP) conducts 
research on entrepreneurship in Poland as part of the 
Global Entrepreneurship Monitor.
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About the school

The University of Economics in Katowice is one of the oldest universities in Upper Silesia. It was established in 
December 1936, and on 11 January 1937, the first inauguration of the academic year took place. Several dozen 
students began studies at the Faculty of Industrial Organisation. It is also one of five state universities of economics 
in the country and the largest university in the region educating nearly 10,000 students in socio-economic sciences.

www.ue.katowice.pl

   The university’s programmes foster entrepreneurship education.These include modules such as sha-
ping entrepreneurial attitudes, dynamics of social processes in management, innovation in management, 
individual entrepreneurship, entrepreneurial leadership and positive techniques in business management, 
which promote  education in changing attitudes.

  Presence of practitioners. The programmes offer opportunities to gain knowledge through practical 
examples. Common methods include case studies, assignments based on study visits, assignments ba-
sed on classes taught by practitioners and assignments prepared by lecturers based on data from com-
panies.

  Programme updates. The entrepreneurship specialisation was updated in 2019. The specialisation ena-
bles young people to better prepare for establishing and running their own business, preparing business 
strategies and managing the development of their existing company. The modified specialisation, as 
opposed to the previous programme, places greater emphasis on individual entrepreneurship and useful 
issues related to the preparation for setting up and managing an own venture.

  The university’s teaching faculty includes researchers of entrepreneurship processes who have con-
ducted scientific research in this area since 2000 and have presented their results and concepts at in-
ternational conferences, such as Babson College Entrepreneurship Research Conference, Research on 
Entrepreneurship (RENT) Conference, Institute for Small Business and Entrepreneurship (ISBE Conferen-
ce), Academy of Management or EURAM. Every year, during the inauguration of the Entrepreneurship 
Olympiad, the programme teachers conduct lectures for secondary school students and teachers on the 
latest trends in the sub-discipline of entrepreneurship.

http://www.ue.katowice.pl
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Cracow University of Economics
Cracow

First Department of Entrepreneurship  
and Innovation in Poland

Objective: to develop academic entrepreneurship education.

The Department of Entrepreneurship and Innovation is an organisational unit of the College of Economics, Finance 
and Law at Cracow University of Economics. Founded in 1992 on the initiative of University Professor Jan Targalski, 
the Department of Entrepreneurship and Innovation was Poland’s first department of this type and the second formal 
organisational unit of entrepreneurship (after the Department of Entrepreneurship and Industrial Policy established 
in 1991 by Professor Bogdan Piasecki in Lodz). From the beginning, the department has been concerned with entre-
preneurship, economic development and the activities of the small and medium-sized enterprise sector in general.

The department runs a specialisation in entrepreneurship and innovation, which is offered at the Faculty of Eco-
nomics as first and second level full-time and part-time courses at Cracow University of Economics.

The department, which has existed for almost three decades, has played an important role in initiating research 
on entrepreneurship and innovation in Poland, and establishing a network of cooperation with research centres in 
Poland and abroad, resulting in, among others:

  organisation of the First Polish Congress of Entrepreneurship Departments in 2016 at the initiative of Uni-
versity Professor Krzysztof Wach;

  publication of the ‘Gold Book of Polish Departments of Entrepreneurship’ [Złota księga polskich katedr 
przedsiębiorczości], namely an encyclopaedia of Polish Departments of Entrepreneurship and Innovation 
with a total of 32 units that conduct research on entrepreneurship. An electronic version of the book can be 
found at:
http://www.zjazdkatedr.uek.krakow.pl/ZLOTA_KSIEGA_POLSKICH_KATEDR_PRZEDSIEBIORCZOSCI. pdf

  publication of the ‘Lexicon of Polish Entrepreneurship Researchers’ [Leksykon polskich badaczy przedsię-
biorczości], a biographical lexicon of Polish entrepreneurship researchers and Polish scientists concerned 
with entrepreneurship, including a total of 151 biographical entries. An electronic version of the lexicon can 
be found at:
http://www.zjazdkatedr.uek.krakow.pl/leksykon.html

The department is currently focusing its activities on tasks such as:

  providing a forum for discussion and presentation of research, scientific achievements and knowledge on 
entrepreneurship in economics and management;

  supporting the development of research on entrepreneurship in an international perspective and identification 
of innovative methods and directions of development, linking entrepreneurship with socio-economic growth;

  striving to develop cooperation and the exchange of scientific experiences with other research centres in 
Poland and abroad.

http://www.zjazdkatedr.uek.krakow.pl/ZLOTA_KSIEGA_POLSKICH_KATEDR_PRZEDSIEBIORCZOSCI.pdf
http://www.zjazdkatedr.uek.krakow.pl/leksykon.html
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Polish Congress of Entrepreneurship Departments

Objective: to integrate the scientific community in the field of entrepreneurship.

The First Polish Congress of Entrepreneurship and Innovation Departments entitled ‘Developing research on en-
trepreneurship in a global context: the bricolage of economics and management’ was organised in 2016 by the 
Department of Entrepreneurship and Innovation and the Centre for Strategic and International Entrepreneurship 
at Cracow University of Economics, in collaboration with leading research centres in Poland and abroad. They 
included the Centre for Entrepreneurship of the Faculty of Management at the University of Warsaw; the Institute 
for Entrepreneurship Research and Economic Development of the University of Social Sciences (SAN) in Lodz; 
and the Institute of Entrepreneurship and Family Businesses of the Department of Management of the Acade-
my of Social Sciences. There were also partnerships with the Department of Entrepreneurship of the University 
of Economics in Katowice; the Department of Entrepreneurship and Industrial Policy of the University of Lodz; 
the Institute of Enterprise of Warsaw School of Economics; the Department of Entrepreneurship and Innovative 
Management of the Economic College at the University of Economics in Katowice; the Entrepreneurship Centre 
and Department of Entrepreneurship of Kozminski University in Warsaw; the Department of Entrepreneurship and 
Business Communication of Poznan University of Technology; the Department of Entrepreneurship and Economic 
Law of Gdansk University of Technology; the Department of Economics and Innovation of Jagiellonian University 
in Cracow; and the Department of International Competitiveness of Poznan University of Economics.

The aim of the First Congress of Departments was to integrate the scientific community in the field of entrepre-
neurship and innovation and to shape more effectively scientific and research progress in Poland. The origina-
tor and initiator of the Department Congresses was Cracow University of Economics Professor Krzysztof Wach, 
Head of the Centre for Strategic and International Entrepreneurship at Cracow University of Economics and the 
Department of Foreign Trade.

The congress provided an opportunity to conduct a scientific debate on the current state of research on entrepre-
neurship with an interdisciplinary approach and the assessment of directions for further development in theory and 
practice, taking account of globalisation processes and their impact on social and economic development. The or-
ganisation of the First Polish Congress of Entrepreneurship and Innovation Departments contributed in particular to:

  the creation of a forum for discussion and presentation of research, scientific achievements and knowledge 
on entrepreneurship in economics and management in Poland by defining the current state of development 
of research on entrepreneurship with an international perspective and identifying innovative methods and 
directions of development that link entrepreneurship with socio-economic development;

  the creation and promotion of a positive image of Polish science for entrepreneurship not only among Polish 
universities, but also among foreign ones,

  increasing entrepreneurial competencies and attitudes through the exchange of opinions and views of re-
presentatives of Polish and foreign scientific and didactic centres on the current research on entrepreneur-
ship from an interdisciplinary perspective,

  increasing the motivation of students and graduates to take up scientific or other activities supporting entre-
preneurial professional activity on the labour market, and building cooperation and the exchange of scienti-
fic experiences with other research centres through participation in both events.

The First Polish Congress of Entrepreneurship and Innovation Departments entitled ‘Developing research on en-
trepreneurship: the bricolage of economics and management’ was attended by 141 representatives from 60 na-
tional research centres and 61 students from Cracow University of Economics. The event was held under the 
honorary patronage of numerous institutions and organisations, including the Ministry of Economy, the Ministry 
of Science and Higher Education, the Marshal of the Malopolska Region, the Mayor of Cracow, the Polish Agency 
for Enterprise Development, the Polish Confederation Lewiatan and the Business Centre Club.
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Launched in 2016, the Polish Congress of Departments is targeted primarily at scientists and researchers from 
Poland and abroad who deal with entrepreneurship in its broadest sense, as well as practitioners interested in the 
topic and representatives of public and local administration. The purpose of the annual congress is to:

  integrate the scientific community by creating a forum for discussion and presentation of research and 
scientific achievements on entrepreneurship in economics and management,

  increase awareness of the need for interdisciplinary research on entrepreneurship through panel discus-
sions during the Congress and numerous papers from the fields of management, economics, pedagogy, etc.

  build a positive image of Polish science for entrepreneurship not only among Polish universities, but also 
among foreign ones thanks to the English-language ENTRE 2016 conference and publication of monographs 
in Polish and English,

  increase awareness of the association between entrepreneurship and socio-economic development and 
improve knowledge by exchanging views and opinions on the impact of globalisation processes on the de-
velopment of entrepreneurship,

  develop entrepreneurial competencies and attitudes through exchange of opinions and views of representa-
tives of Polish and foreign scientific and didactic centres on the current research on entrepreneurship from 
an interdisciplinary perspective,

  obtain meaningful indications for further research directions with regard to the impact of entrepreneurship 
on the development of a market economy and the creation of new directions of economic thought,

  raise the awareness of society (including students and graduates) by disseminating information about the 
results of the conference in the local media (Dziennik Polski) and internal university materials (e.g. Kurier 
UEK),

  acquire new knowledge about opportunities for scientific collaboration and new directions of research in 
entrepreneurship.

International ENTRE conferences
Objective: to study the concept of entrepreneurship.

Since 1999, the Department of Entrepreneurship and Innovation of Cracow University of Economics, in coope-
ration with leading research centres in Poland and abroad, has been organising a special series of periodic in-
ternational conferences entitled ‘ENTRE’, dedicated to theoretical and practical approaches to entrepreneurship 
with particular focus on the methodology of entrepreneurship, international trends in the development of en-
trepreneurship, the financing of entrepreneurship, the formation of entrepreneurial competencies and attitudes 
and education for entrepreneurship. The main objective of these conferences is to present the current state of 
research on entrepreneurship, which is currently a key factor not only for socio-economic progress, but also 
for the development of competitiveness and innovation of enterprises and other entities. The ENTRE series of 
conferences also contributes to the promotion of a positive image of Polish science for entrepreneurship, not 
only among Polish universities, but also among foreign ones.
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  So far, nine international scientific ENTRE conferences on entrepreneurship have been organised, bringing 
together not only scientists but also entrepreneurship practitioners.

  9th ENTRE: International Scientific Conference and Business-Academia Forum ‘Upgrading Competence Glo-
bally for Today and Tomorrow’ (Cracow), 9.11.2018 – in collaboration with the Institute of International 
Management at FH Joanneum University of Applied Sciences in Graz, as well as the Centre for Strategic 
and International Entrepreneurship, the Department of Foreign Trade and the Department of Human Capital 
Management at Cracow University of Economics.

  8th ENTRE ‘Advancing Research in Entrepreneurship in Global Context’ (Cracow), 7-8.4.2016, in cooperation 
with Lemex Chair of Small Business and Entrepreneurship, the University of Bremen; Newcastle Business 
School, Northumbria University at Newcastle; the Department of Business Administration, University of Ha-
ifa; the Faculty of Economics, Marche Technical University; and the Faculty of Business, Babes-Bolyai Univer-
sity in Cluj Napoca.

  7th ENTRE ‘International Entrepreneurship and Internationalization of Firms in Visegrad Countries’ (Cracow), 
30/4/2014, in cooperation with the University of Economics in Prague, Faculty of International Relations, 
Department of International Trade; the Slovak University of Agriculture, Faculty of Economics and Mana-
gement, Department of Marketing (Nitra, Slovakia); and the University of Miskolc, Faculty of Economics, 
Department of Economic Theory.

  6th ENTRE ‘Entrepreneurship: New Tendencies and Future Sectors’ (Cracow), 24/4/2012

  5th ENTRE ‘Entrepreneurship and Growth of Family Firms’, 4-5/6/2009, in cooperation with the Entrepreneu-
rship Research and Education NetWork of Central European Universities ERENET (Budapest, Hungary).

  4th ENTRE ‘Exploring the Dynamics of Entrepreneu-
rship’ (Stockholm, Sweden), 8-9/9/2005, in coope-
ration with the Centre for Entrepreneurship ‘ENTER 
Forum’, Southern Stockholm University College; 
and the Business School, University of Durham 
(United Kingdom).

  3rd ENTRE ‘Entrepreneurship, Employment and Bey-
ond’ (Cracow), 18-19/9/2003, in cooperation with 
the Centre for Entrepreneurship ‘ENTER Forum’, 
Southern Stockholm University College, Northern 
Economic Research Unit NERU, and Northumbria 
University at Newcastle (Newcastle, United King-
dom).

  2nd ENTRE ‘Universities & Entrepreneurship’ (New-
castle, United Kingdom), 7-9/9/2001, in coopera-
tion with the Northern Economic Research Unit, 
Northumbria University at Newcastle (Newcastle, 
United Kingdom).

  1st ENTRE ‘Entrepreneurship and Regional Deve-
lopment’ (Cracow), 14-15/9/1999, in cooperation 
with the Northern Economic Research Unit NERU, 
Northumbria University at Newcastle (Newcastle, 
United Kingdom).
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Other examples of best practices implemented  
by the Cracow University of Economics

  Entrepreneurship and Innovation Science Club, whose main objective is to promote entrepreneurship 
among the academic community, especially among students interested in running a business and introdu-
cing innovative solutions. The club’s activity also involves combining science with practice. Therefore, the 
Entrepreneurship and Innovation Science Club organises guest lectures with experienced company mana-
gers, study visits, training and workshops for students, and research projects. Some major projects of the 
Entrepreneurship and Innovation Science Club include:

   co-organisation of the annual Global Entrepreneurship Week, which includes many conferences, workshops 
and meetings with business personalities;

   co-organisation of the annual Entrepreneurship Olympiad, held among upper secondary school students;

   organisation of regular meetings with entrepreneurs willing to share their knowledge and business expe-
rience;

   cooperation with Academic Business Incubators in Cracow, which support the activities and development 
of the club, among others, by expanding the network of contacts with business people.

  WISE Multidirectional Individual Educational Path Science Club (WISE). The aim of the club is to associate 
and promote the activities of WISE students studying at  Cracow University of Economics. WISE organises 
or collaborates with events for students that enrich their studies and expand the horizons and knowledge 
of participants. The club’s activities promote the Multidirectional Individual Educational Path (WISE) among 
other students and academic staff of the university. It is a new didactic product available in the form of 
a specialisation in every field of study, initiated in academic year 2013/2014 in the form of an individuali-
sed and personalised course of education under tutor supervision, in accordance with the tutorial system 
initiated at Oxford and Cambridge Universities and practised at leading universities in the world. The WISE 
specialisation is aimed at the best full-time students and enables them to obtain high qualifications that 
respond to labour market needs.

Within the WISE specialisation offered by Cracow University of Economics, students may organise annual 
scientific symposia where business representatives share their experience in the form of workshops and 
lectures as well as what are known as ‘career tables’, which are a place to meet, have open discussions 
on career prospects and learn from the best. As part of the cooperation, companies associated with the 
WISE specialisation provide patronage over projects carried out by students and support their academic and 
extracurricular activities (support for voluntary work, internships, apprenticeships etc.). For more informa-
tion on WISE, visit: https://wise.uek.krakow.pl 

  Business Academies. A regular training programme prepared for students of Cracow University of Econo-
mics, which enables them to combine their knowledge with practice and have their first professional experien-
ces, are also what are known as Business Academies conducted in cooperation with leading Polish and fo-
reign employers. The curriculum for an ‘Academy’, developed jointly by experts from specific companies and 
selected departments of the university or scientific clubs, includes a series of training courses, presentations 
and workshops structured so that the participants of the project acquire as many useful skills as possible and 
learn about the practical aspects of working in a given profession. That is why part of ‘Academy’ classes are 
focused on case studies reflecting actual conditions and problems that company employees have to deal with 
on a daily basis. What is important is that the classes are not only held at the university itself, but also at the 
premises of partner companies.

https://wise.uek.krakow.pl
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Best practices of the University that support entrepreneurs

‘Creativity Academy: Idea, Potential, Entrepreneur’ Project.

The project entitled ‘Creativity Academy: Idea, Potential, Entrepreneur’ was implemented under the Operational 
Programme Knowledge Education Development for years 2014-2020 and co-financed by the European Social 
Fund in 2019-2021 under Measure 3.1. Competencies in higher education, in accordance with the application 
for funding of the project selected in the competition POWR.03.01.00-IP.08-00-3MU/18 ‘Universities’ Third Mis-
sion’.

The aim of the project is to expand the university’s offering related to cooperation with non-governmental orga-
nisations, which would contribute to increasing the competencies of university students, with particular empha-
sis on issues related to establishing and running an own business. The project programme covers three training 
modules: entrepreneurship, communication and creative thinking. The project’s classes are conducted in the 
form of training courses and workshops as well as meetings with business practitioners with the possibility to 
visit partner companies. The project is intended for people who are developing their careers and are active on 
the labour market, those who run their own business and are looking for inspiration to create innovative busi-
nesses, young entrepreneurs in the initial phase of running a business, and students in the final years of their 
studies who want to broaden their knowledge and, for example, start their own business. The main benefit for 
the participants is the acquisition and improvement of knowledge for launching and running an innovative busi-
ness, improving skills related to building an own image in formal and informal situations, as well as learning and 
understanding the importance of aspects of personality and teamwork when implementing business projects.

Other Cracow University of Economics national projects:

  ‘Innovation Incubator 2.0’ project – organised in cooperation with the Centre for Technology Transfer 
(CITTRU) of Jagiellonian University. The project was financed by the Ministry of Science and Higher 
Education in years 2019-2020. The aim of the project is to strengthen the management of research 
results in the field of commercialisation, by providing special support for economically useful results of 
scientific research and development efforts. The implementation of the programme should contribute 
to the promotion of scientific achievements, increase their impact on the development of innovation 
and strengthen cooperation between the scientific community and the economic environment.

  ‘Innovation Broker’ project was carried out in partnership between the Marshal Office of the Malopol-
ska Region and Cracow Technology Park, whose aim was to create an innovative model of cooperation 
between science and business, known as the ‘innovation broker model’.

  ‘The Silver Academy Network’ project – the aim of the project was to support the development of the 
local SME sector by providing alternative models of entrepreneurship for people over 50.

  ‘lnnovation Training IT Central Europe – Innotrain IT’ project – aimed at facilitating the introduction of 
innovations in the region and eliminating barriers to their diffusion in small and medium-sized enterpri-
ses by increasing the level of innovation in IT services.
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International projects

Cracow University of Economics is partner to numerous international projects carried out in cooperation with 
European and Asian partners. Currently, employees of the Department of Entrepreneurship and Innovation at 
Cracow University of Economics are involved in the following projects mainly in the field of social and corporate 
entrepreneurship:

  ‘STEP UP – Strengthening innovative social entrepreneurship practices for disruptive business set-
tings in Thailand and Myanmar’ project, financed by the European Union under Erasmus+ programme 
/ Key Action 2 / Capacity Building in Higher Education in years 2020-2023. The project is organised in 
collaboration with two European universities, four universities in Thailand and two in Myanmar (Burma): 
FH JOANNEUM University of Applied Sciences in Graz (Austria) – project leader, Breda University of 
Applied Sciences (the Netherlands), Payap University (Thailand), Burapha University (Thailand), Prince 
of Songkla University (Thailand), Mahasarakham University (Thailand), Mandalay University (Myanmar) 
and National Management Degree College (Myanmar). In addition to the university, the project also 
involves a business partner, namely Chiang Mai Social Enterprise Company Ltd (a social enterprise in 
Thailand). The project aims to improve existing social entrepreneurship practices by promoting inno-
vation in Thai and Myanmarese universities, using innovative educational methods and tools to gene-
rate breakthrough business ideas within existing academic structures, and strengthening collaboration 
between universities and the business community by launching participatory activities at local and 
regional levels. The project will contribute to the promotion of social entrepreneurship practices in se-
lected regions of Thailand and Myanmar based on the best practices of European universities, including 
training, workshops and innovative tools aimed at increasing the role of social entrepreneurs in the 
market. The project will also contribute to supporting cooperation in social entrepreneurship through 
the involvement of recognised social entrepreneurs in the process of student training and strengthening 
the impact on the socio-economic environment.
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  ‘INSPIRE – Introducing Social Entrepreneurship in Indonesian HEI’ project, funded by the European 
Union under Erasmus+ programme / Key Action 2 / Capacity Building in Higher Education in years 2017-
2020. The project is carried out in cooperation with two European and four Indonesian universities: 
FH JOANNEUM University of Applied Sciences in Graz (Austria, project leader), University of Alicante 
(Spain), Universitas Sumatera Utara (Indonesia), Universitas Andalas (Indonesia), Universitas Udayana 
(Indonesia), Parahyangan Catholic University (Indonesia). Apart from the universities, the project also 
involves an Indonesian business partner – Bali Tangi (a social enterprise in Indonesia). The aim of the 
project is to transfer knowledge and share experiences in the field of social entrepreneurship. An im-
portant task is to promote social entrepreneurship in selected regions of Indonesia and to transfer best 
practices from European universities to Indonesian universities through the development and imple-
mentation of training courses and workshops, and the use of other tools that contribute to increasing 
the role and importance of social entrepreneurs in the Indonesian labour market.
For more information about the project, visit:
http://www.inspire-network.eu/ and on Facebook: https://bit.ly/2NytGBx

  ‘BizMOOC – Knowledge Alliance to enable a European-wide Exploitation of the Potential of MOOCs 
for the World of Business’ project, funded by the European Union under the Erasmus+ programme / 
Key Action 2 / Knowledge Alliances in years 2016-2018. The project is carried out in cooperation with 
10 main partners and three associated partners from 10 countries, representing universities as well as 
large companies and SMEs, NGOs and business environment institutions: FH Joanneum Graz (Austria) 
– project leader, The Open University (United Kingdom), University of Alicante (Spain), Burgas Free Uni-
versity (Bulgaria), AVL List GmbH (Austria), Hasso-Plattner-Institute (Germany), DIDA srl (Italy), Kośice 
IT Valley (Slovakia), EADTU (the Netherlands) and the National Unions of Students in Europe (Belgium). 
The aim of the international consortium was to create new opportunities for companies, employees 
and universities to make greater use (economies of scale) of the potential of MOOCs. As a result of 
the project, a training offer for company employees and academic staff was developed and implemen-
ted, which contributed to the improvement of key competencies of the labour market through the use 
of new methods of online teaching and learning. The project resulted in the development of common 
standards and frameworks for MOOC course delivery by integrating experiences from higher education 
and the business world (link: https://moocbook.pressbooks.com/front-matter/about-bizmooc). The 
guidelines developed are available in the form of a MOOC Book, which is an online resource aimed for 
wider promotion of MOOC courses for use in the labour market by institutions and individuals. Various 
methods have been used for this purpose such as e-learning, open educational resources, e-learning 
system, e-learning in higher education, open access and open education. For more information about 
the project, visit: https://bizmooc.eu.

http://www.inspire-network.eu/
https://bit.ly/2NytGBx
https://bizmooc.eu.
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The university promotes various models of entrepreneurship through national and international projects, natio-
nal and international conferences, didactic and publication activities carried out by the Department of Entrepre-
neurship and Innovation and other units of Cracow University of Economics, including:

  Corporate entrepreneurship (e.g. the ‘CORSHIP – Corporate Entrepreneurship Education Connecting En-
terprises, Start-ups and Universities’ project, funded by the European Union under Erasmus+ programme 
/ Key Action 2 / Knowledge Alliances in years 2019-2021)

  Social entrepreneurship (e.g. the ‘INSPIRE – Introducing Social Entrepreneurship in Indonesian HEI’ pro-
ject, funded by the European Union under Erasmus+ programme / Key Action 2 / Capacity Building in 
Higher Education in years 2017-2020)

  Academic entrepreneurship (e.g. ‘Entrepreneurship and academic innovation – a model of cooperation 
between economics universities and employers’, funded by the ‘Dialogue’ programme of the Ministry of 
Science and Higher Education)

  International entrepreneurship (e.g. ‘Behaviour of Polish Businesses in the Internationalization Process. 
International Entrepreneurship Approach’, funded by the National Science Centre in years 2013-2017)

  Sustainable entrepreneurship (e.g. publications, conferences)

About the school

Cracow University of Economics is an innovative university with traditions that date back to 1925 (the second 
oldest state university in Poland). With its numerous scientific research projects and 15,000 students, the univer-
sity is one of the largest scientific and research centres with an economic profile in Poland. Cracow University 
of Economics students pursue education in three colleges: Economics, Finance and Law; Economics and Public 
Administration; and Management Sciences and Quality. The university offers studies in Polish and English, post-
graduate studies and high-profile MBA studies.

www.uek.krakow.pl

http://www.uek.krakow.pl
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Adam Mickiewicz  
University in Poznan
Poznan

Participation in the Wielkopolska Innovation Platform
Objective: to consolidate cooperation between entrepreneurs and the academic community.

Adam Mickiewicz University, in cooperation with Poznan City Hall and six public universities in Poznan, is conduc-
ting a project called Wielkopolska Innovation Platform (WIP), which aims to strengthen ties between scientific and 
research units and companies.

The university has prepared a database of products aim at businesses that includes proposals for analytical (me-
tric) and research services as well as research results ready to be applied in the economy. The closest scientific 
cooperation is held between Adam Mickiewicz University, the Adam Mickiewicz University Foundation and the 
Poznan Science and Technology Park of the Adam Mickiewicz University Foundation. WIP develops a database 
of products, which gathers information on the achievements of academic units that may be of interest to entre-
preneurs who want to develop their companies. The database includes products grouped into three categories: 
metric services, research services and research results.

The project also engages what are known as Academic Entrepreneurship Promoters. These are individuals ava-
ilable at every university who contribute to the Wielkopolska Innovation Platform. Their task is to liaise with scien-
tists and collect products that may be of interest to entrepreneurs. The promoters accompany entrepreneurs and 
scientists in the process of commercialisation of a specific academic product.

Council for Business and Science
Objective: to exchange knowledge and experience on the interfaces of law and economy.

In 2018, the university appointed the Council for Business and Science at the Faculty of Law and Administration 
at Adam Mickiewicz University in Poznan. It is assumed that the Council for Business and Science at the Faculty 
of Law and Administration functions as a form of subject-matter support for initiatives undertaken by the faculty, 
which would like to use its potential (e.g. in the field of intellectual property, labour law, tax law) and also for the 
economic development of the region. The concept underlying the appointment of the council is related to the 
activities undertaken by the Faculty of Law and Administration at Adam Mickiewicz University in Poznan that are 
aimed at building an innovative research unit. This makes it possible to complement teaching tasks and research 
with practical value brought by entrepreneurs. The council also serves as an intellectual resource in the process 
of creating a new Faculty Development Strategy, which should also take actual business practices into account.

At the same time, the Council for Business and Science at the Faculty of Law and Administration works as an in-
cubator of inspiration for activities taken by the faculty, supporting the creation of an innovative research unit and 
a place for exchanging thoughts and views, also with regard to proposals for adapting the educational offering to 
the current needs of the labour market and the knowledge-based economy.

The Council for Business and Science at the Faculty of Law and Administration at Adam Mickiewicz University in 
Poznan comprises among others the following entities: Allegro.pl sp. z o.o., Bank Pekao S.A., Dom Wydawniczy 
REBIS sp. z o.o., Enea Oświetlenia sp. z o.o., Izba Administracji Skarbowej w Poznaniu (Tax Administration Cham-
ber in Poznan), Lidl Polska sp. z o.o., Międzynarodowe Targi Poznańskie, Raben Logistics Polska sp. z o.o., Solaris 
Bus Coach S.A., Veolia Energia and Volkswagen Poznan sp. z o.o.
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Other examples of best practices implemented  
by the Adam Mickiewicz University in Poznan

  The university organises classes in such 
a way that students can easily do their pro-
fessional internships. Theoretical classes 
at the university are held on three days 
a week so that practical classes can be in-
creased to two days.

  The list of companies partnering with the 
university in the area of internships also 
includes companies indicated by students, 
which are close to their places of residen-
ce and come from their so-called ‘small 
homelands’. These often include family 
businesses or entrepreneurs known to stu-
dents.

  The teaching body includes a significant 
number of business practitioners from the 
fields of law, economics, management, 
banking, etc.

About the school

Adam Mickiewicz University in Poznan is one of ten research universities in Poland, which involves the implemen-
tation of additional tasks that are strongly oriented towards the development of scientific research and its internatio-
nalisation. The university continuously updates and expands its research programmes and teaching content, paying 
particular attention to ensuring their interdisciplinary nature. At present, close to 35,000 students in 80 faculties and 
over 200 specialisations attend bachelor’s and master’s degree courses. There are over 1,300 doctoral candidates 
in postgraduate studies and in the Doctoral School of Adam Mickiewicz University. The university’s educational offe-
ring also includes postgraduate studies and further education courses.

amu.edu.pl

https://amu.edu.pl/
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Wroclaw University  
of Science and Technology
Wroclaw

A broad perspective on entrepreneurship education
Objective: to shape entrepreneurial attitudes among all students of Wroclaw University of Science and Tech-
nology.

The university provides intensive entrepreneurship education through two pathways. The conventional pathway 
assumes that the students are equipped with entrepreneurial knowledge in most departments. The topic of entre-
preneurship as a scientific issue and phenomenon is covered in classes: a large amount of time in particular is spent 
by academic teachers on strategic entrepreneurship and engineering entrepreneurship.

As part of a new pathway, Wroclaw University of Science and Technology has set up five internal units whose aim is 
to cooperate with the entrepreneurial community and to provide intensive entrepreneurship education for students. 
These include the Centre for Technology Transfer, Academic Entrepreneurship Incubator, Career Office, Centre for 
Continuing Education, Centre for Scientific and Technical Knowledge and Information and a course entitled ‘Mana-
ging Intellectual Property in Business’.

The university staff encourage students to be active in all the above-mentioned units and to try their hand in start-up, 
engineering, regional, social and intellectual entrepreneurship.

Managing Intellectual Property in Business
Objective: to develop an entrepreneurial attitude towards own intellectual output.

The postgraduate studies on Managing Intellectual Property in Business are intended for all employees (engine-
ers, economists, humanists, freelancers, employees at corporations, SMEs and research and scientific institu-
tions, as well as people who manage various projects) with a university degree who use intellectual property as-
sets in their work. The aim of the studies is to develop various managerial competencies in the area of intellectual 
property management in a company and, in particular, to provide knowledge on how to create a valuable portfolio 
of intellectual property and how to enforce its protection. The thematic areas of the course include issues such as 
contracts, strategies, business models, marketing, and issues related to broad innovation and entrepreneurship 
based on intellectual property resources.

Specialisation in Management, graduate studies:  
Entrepreneurship, Innovation and Projects
Objective: to provide specialist knowledge in the field of entrepreneurship.

The aim of the course is to provide knowledge on how to create and manage task teams commissioned with develo-
ping innovative solutions and organisational ventures and how to formulate and implement innovation strategies. The 
specialisation prepares students for functioning as a manager responsible for the development of entrepreneurship 
and the implementation of innovation in relation to the implemented strategies, projects and tasks, or for individual en-
trepreneurship, e.g. managing their own company. The specialisation also enables to learn methods of stimulating en-
trepreneurship and measuring innovation in an organisation, taking the impact of a turbulent environment into account.
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Other examples of best practices implemented by Wroclaw 
University of Science and Technology

  Publication of books and academic papers, e.g.

   ‘Kształtowanie zachowań innowacyjnych, przedsiębiorczych i twórczych w edukacji inżyniera’ [Shaping 
innovative, entrepreneurial and creative behaviours in engineering education]. Collective publication edi-
ted by Jan Skonieczny.

   Aldona Małgorzata Dereń, Jan Skonieczny ‘Zarządzanie twórczością organizacyjną. Podejście proceso-
we’ [Organisational creativity management. A process-based approach].

   Jan Skonieczny ‘Twórczość jako fundament strategii organizacji’ [Creativity as a foundation of an orga-
nisation’s strategy].

  Career Leverage Project – facilitating the chance for students to combine studies with work at a selected 
company and to acquire practical entrepreneurial competencies (two days at university, three days of 
work at a selected company).

  The activities of the Centre for Scientific and Technical Knowledge and Information, a place where scien-
tists, entrepreneurs and students can obtain information about technology transfer at Wroclaw University 
of Science and Technology. Entrepreneurs can learn about the university’s current research offering and 
technologies ready for commercialisation and also get in touch with the specific unit of the university that 
would be relevant in their case.

  Presence of entrepreneurs in consultative councils appointed at faculties.

About the school

Wroclaw University of Science and Technology is a technical university and a university research institution. It is 
also a successor of the material heritage of the German Königliche Technische Hochschule Breslau and of the intel-
lectual and scientific heritage of Lviv Polytechnic. The university has operated under the name of Wroclaw University 
of Science and Technology since 1945. Its founders and organisers were scholars from Lviv and Warsaw. Since its 
inception, it has been an important hub of technical education. Today, it is one of the largest and best technical univer-
sities in the country with 16 faculties (Architecture, Civil Engineering, Chemistry, Electronics, Electrical Engineering, 
Geoengineering, Mining and Geology, Environmental Engineering, Computer Science and Management, Mechanical 
and Power Engineering, Mechanical Engineering, Fundamental Problems of Technology, Microsystem Electronics 
and Photonics, Mathematics, Technical and IT, Technical and Engineering and Technical and Natural Sciences). Un-
der the guidance of over 2,000 academic teachers, the university is attended by close to 28,000 students.

www.pwr.edu.pl

http://www.pwr.edu.pl
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Polsko-Amerykańskie  
Centrum Zarządzania (PAM Center)
Łódź

Group Flick Project
Objective: practical learning to solve corporate problems.

The project involves MBA students solving problems for companies by choosing an existing company with which 
to partner. The previous editions included, among others, mBank or Soligrano, with Aflofarm planned for the near 
future. The entire project is prepared in partnership with the company involved and its representative who provi-
des the brief and basic information. Students then work within a chosen thematic problem from any area, such as 
marketing or logistics. Once the leader has identified the company’s need, students begin work on, for example, 
repositioning a brand in crisis or launching a new product. As part of the project, students must prepare solutions 
that are then presented before company representatives, founders or managers. It is difficult to tell whether the 
company would eventually implement the proposed solution; however, experience shows that the proposals of 
students are received very favourably. Over the course of the MBA programmes, students work on two program-
mes and the time spent on one programme is approximately 4-6 weeks.

Capstone Project
Objective: practical learning to solve strategic corporate problems.

The final project culminates and summarises the knowledge acquired during the MBA course. The scale of the 
project is international. Previous projects involved Czech companies and took place in Prague, but the future 
projects will be related to London. Teams of three students are to prepare and present a comprehensive solution 
to a specific management problem at a given company. Presentations are evaluated by lecturers and represen-
tatives of the company covered by the case study. Previously, MBA students have worked for a Czech brewery 
and the Czech-Slovak branch of mBank. The project is strategic in nature and is not limited to only one area of 
company management; instead it encompasses various perspectives such as the company’s brand, finance, lo-
gistics and marketing. This was the case with the development and presentation of the Czech brewery’s strategy 
for entering the Polish market, which was prepared within two months.

Other examples of best practices implemented  
by the PAM Center

  Cooperation with the Lodz Special Economic Zone – Cooperation on the implementation of joint projects 
integrating the community of MBA graduates carried out by the Polish-American Management Center 
of the University of Lodz. This includes joint seminars, conferences, etc. The last one was organised in 
February 2020 and addressed the issues of access and use of data in business, monetising data and the 
emergence of new business models.
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  Professional qualification programmes – ACCA, CIM, IPMA – For three years now, the PAM Center has 
been successfully pursuing projects within the MBA programme related to obtaining international profes-
sional qualifications in the field of accounting (ACCA), project management (IPMA) and marketing (CIM). 
The combination of general business knowledge with specialist qualifications produces synergy, and par-
ticipants can verify their knowledge in terms of international standards and requirements.

About the school

The Polish-American Management Center (PAM Center) is a specialised organisational unit of the Faculty of 
Management at the University of Lodz, established specifically for the purposes of management education. By 
organising professional studies, including MBA and Mini MBA courses and training, it helps to develop the com-
petencies of senior management. The PAM Center owes its Polish-American character to cooperation with Ame-
rican universities dating back to 1995. These include R.H. Smith School of Business, University of Maryland, and 
Towson University, University of Baltimore and Minot State University.

pam.uni.lodz.pl

http://pam.uni.lodz.pl/
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Gdansk University of Technology
Gdansk

‘Jaskółki przedsiębiorczości’  
(Swallows of Entrepreneurship) Competition

Objective: to shape an entrepreneurial attitude and provide assistance in starting an own business.

The initiative is aimed at students. The aim is to reward the best business ideas (both the idea and its feasibility 
are evaluated). Students can check in with the competition leads for help in refining their ideas. The result is 
the start of a business.

Karole Competition
Objective: to provide practical entrepreneurship learning based on cooperation with an existing company.

A competition boasting a long-standing tradition, in which students cooperate with a selected company to prepa-
re a project, e.g. related to marketing, aimed at developing and implementing a new product or process innovation. 
The competition is very popular among students and enjoys an unwavering commitment from private companies.

Other examples of best practices implemented  
by Gdansk University of Technology

  Group projects involving carrying out a hypothetical venture from the business plan stage to the finished 
product or service. The projects are implemented by students under the supervision of academic teachers 
and practitioners. The main didactic method is coaching. These projects enable the students to recognise 
their own strengths and weaknesses, while teamwork reveals gaps in their competences, which can then 
be remedied.

  Most undergraduate business courses and postgraduate classes have embedded practical elements, often 
delivered under the guidance of entrepreneurs. At the same time, the courses must provide solid theoretical 
foundations. Undergraduate and graduate courses, as well as postgraduate and MBA programmes, offer 
a combination of these two areas, in proportions appropriate to the course and mode of study.
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Best practices that support entrepreneurs

  Periodic meetings under the title ‘Let’s Talk Taxes’ are a free initiative aimed at all entrepreneurs. The 
meetings are held on the premises of the Faculty of Management and Economics. They are conducted 
by high-profile practitioners who are also academic teachers at the Faculty of Management. Meetings are 
held in the form of lectures with an opportunity for questions and discussion. The topic of the meeting is 
communicated in advance. An added value is the opportunity to demonstrate that the university is open 
to the needs of the business community. Moreover, the teachers who conduct the meetings obtain ready-
-made didactic examples, which are later discussed in classes with students.

  A broad range of postgraduate studies offered to both entrepreneurs and company employees. The stu-
dies are mainly conducted in the area of management. Their aim is to improve the competencies of en-
trepreneurs or employees. Business practitioners are also involved in the courses, which allows them to 
learn about new problems presented by the students during classes. In turn, the students bring forward 
actual business problems that can then be used by faculty members in their classes with students.

About the school

Gdansk University of Technology is one of the oldest autonomous state universities in Poland that has operated 
since 1904. It has nine Faculties: Faculty of Architecture, Faculty of Electronics, Telecommunications and Infor-
matics, Faculty of Electrical and Control Engineering, Faculty of Applied Physics and Mathematics, Faculty of Civil 
and Environmental Engineering, Faculty of Mechanical Engineering, Faculty of Mechanical and Ocean Engineering 
and Faculty of Management and Economics. Gdansk University of Technology currently has around 18,000 stu-
dents in full-time and part-time engineering and master’s degree programmes. The university employs around 
1,200 academic teachers. Gdansk University of Technology organises numerous national and international confe-
rences, symposia and seminars. It is involved in international exchanges of students and academic staff.

The European Commission granted Gdansk University of Technology the right to use the prestigious HR Excel-
lence in Research logo, confirming the highest standards in scientific research and recruitment of research staff.

The MBA and International Management master’s courses have been accredited by the AMBA. Moreover, the 
university’s undergraduate and graduate Management course of studies is one of the few courses in Poland that 
obtained accreditation from the Polish Accreditation Committee (PKA). In a competition organised in 2019 by the 
Ministry of Science and Higher Education as part of the programme entitled ‘Initiative of Excellence – Research 
University’, Gdansk University of Technology was recognised by an international team of experts as the second-
-best university in Poland.

pg.edu.pl

http://pg.edu.pl
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University of Lodz
Lodz

Professional and specialised education in the field  
of entrepreneurship at the University of Lodz
Objective: to provide comprehensive development of entrepreneurial attitudes through education.

The University of Lodz offers education in entrepreneurship:

  at the Faculty of Management of the University of Lodz – in the field of ‘Entrepreneurship and Innovation 
Management’ as part of an undergraduate programme and in the field of ‘Entrepreneurship and Business 
Consulting’ as part of a graduate programme at the Department of Management,

  at the Faculty of Economics and Sociology of the University of Lodz – on the specialisation ‘Managing 
Small and Medium-Sized Enterprises’ as part of an undergraduate programme at the Department of Eco-
nomics.

The aim of these initiatives is to prepare students to start and run their own business, effectively manage innova-
tion and technology transfer, provide business consulting services and use the support of business environment 
institutions. The high quality of subject-matter education is ensured by the involvement in teaching processes of 
not only the academic staff, but also business practitioners. An example is the Programme Board of the ‘Entre-
preneurship and Innovation Management’ course, involving both academic teachers and consultants in the field 
of entrepreneurship and entrepreneurs. Classes are conducted in the form of lectures, exercises, workshops and 
computer laboratories. In addition, students take part in internships at companies. Examples of subjects taught 
include:

  ‘Entrepreneurship and Innovation Management’ course: ‘Fundamentals of Business Activity’, ‘Creating En-
trepreneurial Behaviour’, ‘Innovative Business Environment’, ‘Business Plan’, ‘Innovative Project Manage-
ment’ and ‘Sources of Innovation Financing’,

  ‘Entrepreneurship and Business Consulting’ specialisation: ‘Corporate Entrepreneurship’, ‘Entrepreneurial 
Strategies’, ‘Business Consulting’ and ‘Managing Entrepreneurial Teams’,

  ‘Managing Small and Medium-Sized Enterprises’ specialisation: ‘Starting and Running a Small Business’, 
‘Business Financing’, ‘Economic Analysis of a Business’ and ‘Small Business Accounting’.

Graduates are prepared to start and run their own businesses, and work consulting specialists, innovation mana-
gers or entrepreneurship consultants in business support institutions, business incubators or lending and guaran-
tee funds.
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Entrepreneurship consultancy

Objective: to provide specific and factual information on setting up and running an own business.

Entrepreneurship consulting is carried out by the Career Office of the University of Lodz operating through the 
Centre for Cooperation with the Environment of the University of Lodz. This initiative is part of a broader system 
of support for students in the labour market called ‘Career Creator’, and is aimed at students seeking information 
about setting up and running their own business. Its purpose is to provide an opportunity to discuss the oppor-
tunities and risks associated with running a business, to consult and assess the market prospects of an own 
business concept and to provide reliable and up-to-date information on the procedure for registering a business 
and the responsibilities of an entrepreneur. Students who are interested can learn how to create a business model, 
find their first customers and business partners, build a brand and develop marketing communications, work with 
an accounting firm and seek financing for their business. Consultations are free of charge and are conducted by 
University of Lodz research and teaching staff as well as employees of the university’s Career Office. They can 
either be provided as one-on-one meetings or in an online form. The initiative translates into an increased aware-
ness of the importance of entrepreneurship in professional life, enables people to make conscious decisions on 
starting their own business and supports the initial stages of the company’s operation in the market. It also makes 
it possible to learn about other, more advanced forms of supporting entrepreneurship and prepares students for 
liaising with business environment institutions.

Entrepreneurship consultancy support is also provided by the Technology Transfer Centre of the University of 
Lodz. The support mainly includes organisational and technological advice for promising start-ups as well as 
assistance in accessing scientific and didactic staff from the University of Lodz, who can provide organisational 
or technological support for people running small companies.

Eksoc StartUP! Competition
Objective: to promote and support innovative business ventures among students.

Eksoc StartUP! competition is an initiative of the Faculty of Economics and Sociology at the University of Lodz, in 
cooperation with the Business Council and project partners. It aims to promote and support innovative business 
ventures among students through cooperation with practitioners and economic experts as well as scientific and 
didactic staff at the university. The competition is targeted at students and doctoral candidates of universities 
from the Lodz region who have a good command of English. Participants in the competition can either work indivi-
dually or in teams (of up to five people). The task set for the participants is to develop detailed business concepts 
and designs in the form of prototypes, exhibits, visualisations or posters. The competition includes two stages.

In the first stage, the ten best ideas are selected. Their authors then take part in a series of professional training 
sessions and receive mentoring support from business leaders in order to professionally refine the venture’s 
business concept. The improved projects are then presented at an official final gala, where the winner of the 
competition is selected and awarded the main prize of PLN 25,000. The core value of the initiative is to stimulate 
entrepreneurial attitudes among students, provide them with an opportunity to work with business leaders, to 
perfect their own market ideas and the possibility to obtain funds to start a business. As a result, many finalists 
set up promising start-ups.
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Polish-French MBA Management  
Studies Programme

Objective: to develop entrepreneurial managers based on best practices in global management,

The University of Lodz offers two MBA programmes in Management. The Polish-American MBA Programme is 
conducted in the form of postgraduate studies by the Polish-American Management Center (PAM Center) at the 
Faculty of Management of the University of Lodz in cooperation with Minot State University (USA). The program-
me is targeted at professionally active managers who are focused on improving their managerial competencies 
through practical confrontation of experiences with the latest trends in management theory and practice. The 
course aims to directly link the theoretical knowledge and achievements of management sciences with business 
practice. This is achieved through the involvement of Polish and foreign lecturers, among them researchers and 
academic teachers as well as business practitioners.

The classes are based on active learning techniques and state-of-the-art teaching support technology. Conside-
rable importance is given to teamwork, for instance in international case studies, and to team projects carried 
out at companies. The didactic process is supported by professional videoconferencing terminals and an online 
teaching platform (e-campus), which enables excellent communication and full interaction between students and 
lecturers during the course of studies. In addition, it is mandatory for students to take a selected management 
course taught at a reputable foreign university (e.g. Stanford, Wharton, MIT) through a MOOC platform. The pro-
gramme also includes preparatory classes for managerial competence certification examinations (carried out 
by international bodies such as ACCA, CIM, IPMA). Some of the important advantages of this initiative include 
an extensive experience of the PAM Center (that has been offering study programmes since 1996), practical and 
regularly updated curriculum, international certificates that confirm managerial competencies, exchange of expe-
riences and business networking, as well as career support and further professional development of graduates.

The Polish-French MBA Management Studies Programme is offered in the form of postgraduate studies by the 
Centre for French Studies and Research operating at the Faculty of International and Political Studies of the Uni-
versity of Lodz, in collaboration with the Institute of Business Administration of Jean Moulin University Lyon 3 in 
France, and with the Faculty of Management of the University of Lodz. The initiative is aimed at university gra-
duates who speak French. It aims to prepare modern management staff for international companies operating 
in the production, trade and services sectors, Polish-French companies and Polish companies strongly focused 
on export. The studies cover three semesters and are provided in the form of lectures, seminars and exercises. 
The curriculum is compliant with European standards. It includes all the basic management disciplines such as 
business management, strategic management, financial and managerial accounting, foreign trade and negotia-
tion techniques, marketing, human resources management and others, as well as complementary subjects (e.g. 
elements of commercial law), which are designed to teach students to understand the various determinants of 
managerial decision-making.

In addition, students complete a 12-week internship at a selected company in Poland or France. At the end of the 
studies, students are awarded a French diploma in management from Jean Moulin University Lyon 3 and a Polish 
postgraduate diploma from the University of Lodz. Graduates of the programme find employment in renowned 
Polish and foreign companies, making completion of the programme an important stage in shaping their profes-
sional careers.
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VIP Alumni Mentorship Project

Objective: to share experiences in running a business.

The VIP Alumni Mentorship Project offered at the University of Lodz aims to engage outstanding graduates in the 
process of developing their academic and professional careers. VIP Alumni play the role of mentors and experts 
who share their knowledge and experience, support students in finding new ways to broaden their qualifications 
and identify the latest trends and directions of development. As part of the initiative, mentors support participants 
in making realistic and ambitious career plans, determining the students’ strengths and weaknesses, identifying 
actions to achieve their individual goals and obtain knowledge about the labour market and directions and moti-
vations for career development. The mentor–mentee collaboration is based on a predefined schedule as well as 
set goals and tasks.

VIP Alumni monitor and evaluate the progress of students in their efforts and provide feedback. Students use 
the evaluations and feedback to refine their goals and efforts for their achievement. The mentors’ diverse per-
sonalities and broad range of competencies ensure that young people acquire knowledge and skills in many 
areas. The roles of mentors are taken on by people who are in senior high positions in leading companies and 
organisations operating in Poland, such as Accenture, Deloitte, KGHM, Grupa Azoty, Amcor or PKO BP. An im-
portant added value for students is the opportunity to take a set of dedicated training courses and workshops 
free of charge.

Entrepreneurship Incubator of the University of Lodz
Objective: to support innovative undertakings in the high-tech sector 
through an innovative consulting system, a knowledge base and assistan-
ce in raising capital.

The Entrepreneurship Incubator of the University of Lodz operates within 
the structure of the university’s Technology Transfer Centre. The initiative 
is intended for students and graduates of universities, doctoral candidates 
and researchers, as well as people who plan to start or already pursue busi-
ness activities. Its goal is to support innovative undertakings in the high-tech 
sector through an innovative consulting system, a knowledge base and as-
sistance in raising capital. The Entrepreneurship Incubator offers business 
and technology consultancy services and organisational support for effec-
tive planning and implementation of innovative business ventures at critical 
early stages of development, launching innovative products and services, 
creating business plans and obtaining funds for company development, 
commercialisation and technology transfer and obtaining patent protection 
as well as promoting and expanding the business in question.

In order to assess the innovativeness and market potential of the projects 
under development, methods applied by the University of Texas and NASA, 
among others, are employed. The Entrepreneurship Incubator draws on sup-
port from subject experts in science and business, as well as contacts in the 
US. Companies can use the Entrepreneurship Incubator of the University of 
Lodz either on premises or online, and take advantage of an additional set of 
initial training and workshops on running an own business, legal assistance 
and coaching and mentoring from experienced business experts.
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About the school

The University of Lodz is a state university established on 24 May 1945. Today, it is one of the largest Polish uni-
versities, with 35,000 young people studying at its 12 faculties. The educational process is supervised by nearly 
4,000 employees, including over 2,000 academic teachers. The University of Lodz is also the largest research 
university in Central Poland. Its mission is to educate high-profile scholars and professionals in many areas of 
humanities and sciences. The university cooperates with businesses, at both a human resources level by provi-
ding qualified employees, and at an academic level by offering its expertise to companies in various sectors of 
the economy. The University of Lodz is one of the few Polish universities to be listed in international rankings – QS 
World University and Times Higher Education. According to a comprehensive assessment of the academic quality 
conducted by the Ministry of Science and Higher Education, the University of Lodz is among the top Polish univer-
sities. Year after year, the university increases the rate of obtained grants, and is a leader in conducting Horizon 
2020 projects.

www.uni.lodz.pl

https://www.uni.lodz.pl
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Conclusions
The collected examples of initiatives undertaken by universities indicate that entrepreneurship education is an im-
portant aspect of teaching in the higher education system. A wide variety of activities and teaching/learning appro-
aches are evident. It is also clear that there is no one possible path. To the contrary, every university is trying to find its 
unique way to promote entrepreneurial attitudes. Obviously, this is a huge advantage because the market is filled by 
specialists with different approaches, experience and knowledge and skills gained through participation in various 
educational programmes and events. What all graduates have in common though is the belief in their relevant com-
petencies and the conviction that it is worth starting business initiatives, either on their own, or within the structures 
of the companies that employ or will employ them.

In our opinion, it is worth highlighting the different ways of shaping entrepreneurial attitudes that are undertaken by 
universities, as well as the fact that the programmes are intended for various groups: from children and teenagers, 
to students and experienced entrepreneurs. On the one hand, this is a response to current trends and the social cli-
mate towards entrepreneurship, and on the other, it fosters proactive attitudes demonstrated by a high percentage of 
people who declare their willingness to set up their own business. Below are the key findings and recommendations, 
also collected from university feedback.

20 key trends in management education

1.  The universities and business schools participating in the survey are highly aware of the strong demand 
for entrepreneurial knowledge and the popularity of entrepreneurial attitudes. The area of entrepreneur-
ship – along with the subject of management – is very popular among students and the business community. 

2.  Schools are very active and creative in selecting didactic methods and responding to cur-
rent needs related to the popularity of entrepreneurship. Each of the organisations is trying to 
find its own educational path for shaping entrepreneurial attitudes, which can be seen especial-
ly on the basis of the collected material, as all the examples of activities are significantly different. 

3.  The forms and methods of entrepreneurship education presented by universities are very di-
verse. This fact most likely results, on the one hand, from the existing ministerial legal forms and, 
on the other, from the initiatives undertaken by universities: the promotional approach of schools 
to the dissemination of entrepreneurial attitudes, approaching entrepreneurship support as a non-
-profit activity and the commercial activity of universities in the area of entrepreneurship education. 

4.  Universities address their educational offering to people of different ages and at different stages of bu-
siness development. Some of them target people who are not even 18 and, in this group, they encourage 
young people to discover and learn about the phenomenon of entrepreneurship. All universities offer pro-
grammes aimed at undergraduate and graduate students, and some of them direct unique development 
proposals towards MBA-level business practitioners.

5.  The growing importance of entrepreneurship in education and the increasing atten-
tion of academic lecturers towards its teaching – also from the practical side (visits to 
companies, internships at companies, meetings with entrepreneurs and business prac-
titioners, competitions with cash prizes that enable the winners to start a business). 

6.  The need to create entrepreneurial attitudes among the younger generations of society – e.g. students 
of primary and secondary schools (organisation of competitions, Olympiads, games).
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7.  The launch of postgraduate studies or educational programmes with a specialisation in start-up en-
trepreneurship. 

8. Organisation of large and widely publicised events to promote entrepreneurship. 

9. Growing interest in social entrepreneurship, solving specific problems in communities. 

10. Interest in family entrepreneurship. 

11.  Promotion of entrepreneurial attitudes in professional groups that are not directly related to business, 
e.g. teachers, artists. 

12. Attempts to foster entrepreneurial attitudes among people over 50. 

13.  Direct cooperation between universities and business, e.g. by creating units at universities to help 
entrepreneurs solve their business problems. 

14.  Application of a variety of educational methods: from meetings and launching practical activities to 
gamification and e-learning. 

15. University engagement in promoting entrepreneurship, e.g. for the needs of local communities. 

16.  The university’s responsibility for preparing students to solve practical problems related to entrepre-
neurial activity right after graduation. 

17.  Strengthening relationships and collaboration between business practitioners, entrepreneurs and 
universities and lecturers. 

18.  Entrepreneurship knowledge exchange between Polish and foreign universities, including proactive 
networking. 

19.  Reaching out for collaboration and education to international organisations, thereby enabling realistic 
preparation of an own business venture, including a start-up. 

20.  Classes taught by business practitioners, including those with international backgrounds. 

10 recommendations for the development of education  
on the basis of information presented by universities
1.  In order to achieve the desired goal (development of entrepreneurial attitudes and activities), business 

schools that offer their students classes in entrepreneurship and innovation should involve business 
practitioners as much as possible at every stage of creating and implementing study curricula. Individu-
al mentoring is particularly valuable and most effective in development. Teaching should take the form 
of experiences, prototyping and experimenting.

2.  The expertise of universities should also be made available to entrepreneurs, for example, through joint 
ventures or business consulting. Solving actual, rather than theoretical problems, engages student-
-practitioners and provides them with valuable knowledge and skills. Collaboration with entrepreneurs 
also allows the business school to fulfil its social mission of helping entrepreneurs to grow.
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3.  The interdisciplinary nature of education should be promoted, covering didactic activity and research in 
at least two academic disciplines: economics and management sciences, taking account of internatio-
nal legal, social, environmental, financial, etc. aspects and the latest academic developments. This type 
of approach supports systemic solutions and the ability to analyse and assess current entrepreneurial 
challenges from a holistic perspective.

4.  The use of didactic innovations, which include original and innovative problem-based didactic methods 
selected for the specific learning content (e.g. various types of didactic discussions, including a meta-
plan; the flipped classroom method; the project method; the webquest method; gamification), didactic 
films, digital tools (e.g. Kahoot, Google Drive), multimedia techniques (VR, AR) and e-learning tools 
on the Moodle platform (including ‘blended learning’ courses). The use of these tools and methods is 
aimed at developing the critical and analytical thinking skills necessary to operate effectively in new, 
changing or risky situations.

5.  The introduction of individualised and personalised tutored learning programmes in line with the tutorial 
system pioneered at Oxford and Cambridge universities and practised at leading universities around the 
world.

6. Practical shaping of entrepreneurial competencies, which is reflected in the selection of practical forms 
of teaching (case studies, projects, workshops, guest lectures by experienced practitioners and the-
matic debates), the organisation of internships (including placements abroad as part of the Erasmus 
programme) and participation in various activities aimed at improving entrepreneurial competencies 
with the participation of business practitioners (e.g. organised by science clubs, AIESEC, Business Aca-
demies).

7. Participation of practitioners in the implementation of research activities and the teaching process (e.g. 
analysis of live business cases, consulting projects, guest lectures, training courses, workshops, confe-
rences, study visits to enterprises, internships for students).

8. The future of effective teaching of entrepreneurial attitudes involves the pursuit of new formulas of 
instruction. Certainly, the problem-based learning method should become more widespread. Students 
develop competencies while solving problems: they learn the methodology of this process, learn to 
search for reliable sources, practice generating and evaluating options, develop the ability to think criti-
cally, reach conclusions and make decisions and improve their ability to present solutions. At the same 
time, they develop skills in communication, collaboration, argumentation, persuasion, leadership roles 
and a holistic approach to business issues.

9. The education of an entrepreneur, manager and leader of the future should include – in addition to the 
entire gamut of knowledge about business and management – issues related to the global economy, 
social and environmental responsibility, as well as elements from such disciplines as new technologies, 
literature, art, architecture or history. The world – including the business world – goes way beyond any 
discipline, and it is in this spirit that entrepreneurship should be taught. This poses a challenge to the 
teaching staff to revise the previous paradigm of single discipline specialisation and monothematic 
teaching. Teaching entrepreneurship should not be narrowed down solely to the area of business, but 
rather it should aim at an all-round, balanced development of holistic leaders.
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10. The initiatives to support entrepreneurs undertaken by business schools should include cooperation 
with external business environment institutions that is oriented towards co-financing the services provi-
ded by universities. Business schools should improve and constantly update their offering of assistance 
to entrepreneurs based on feedback and opinions from participants of the previous initiatives. Proper-
ly targeted and proactive promotion of initiatives to support entrepreneurs undertaken by business 
schools is also very important.

The key conclusions, trends and recommendations described above are a set of ready-made suggestions on 
how to teach entrepreneurship and cultivate entrepreneurial attitudes. The case study prepared by FORUM is 
a pioneering initiative in the field of entrepreneurship education in Poland. This is the first paper to present 
specific solutions implemented by higher education institutions. We hope that by presenting this material, it 
will become a valuable knowledge base for the academic community.


